PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: U.S.S.R. 


TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

PER CAPITA OVER I5YRS 

MARKET SEGMENTATION % 

FILTER 

NON-FILTER 

LENGTH SEGMENTATION % 

80 MM to 85 MM 
100MM 

OVER 100 MM 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION ] 

B) RADIO ] 

C) NEWSPAPERS ] 

D) MAGAZINES NO ADVERTISING IS PERMITTED. ] ALL 

E) COUPONS ] #2 

F) POINT OF SALE ] 

G) BILLBOARDS ] 

H) CINEMA ] 

I) SAMPLING ] 


\ 

OiJwLSOCSZOZ 


1981 

1982 

1983 

1984 

1985 

438 

426 

438 

440 

443 

2724 

N.A. 

N.A. 

N.A. 

N.A. 

33 

32 

30 

30 

30 

67 

68 

70 

70 

70 


85.0 

99 

99 

99 

— 

15.0 

1 

1 

1 

—— — 

_ 

— — — 

— 

— 


EEMA 31 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: UNITED ARAB EMIRATES 



1981 

1982 

1983 

1984 

1985 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

2.8 

2.9 

2.9 

2.8 

2.7 

PER CAPITA CONSUMPTION 

3,789 

2,736 

2,900 

2,917 

2,784 

COMPANY SHARES 

1)PHILIP MORRIS 

10.7 

11.2 

12.6 

14.3 

17.3 

2) BROWN & WILL I AMS ON / LORILLARD 

3.6 

3.3 

2.8 

2.6 

— 

3)R.J. REYNOLDS 

3.0 

2.6 

2.4 

2.3 

— 

4)TEI 

50.7 

47.0 

43.2 

42.1 

— 

5)B.A.T. (EXCL. ITC/BAT & PAKT/BAT) 

21.2 

26.3 

31.2 

29.9 

— 

6)GALLAHER 

2.4 

2.6 

2.9 

3.6 

— 

7)OTHERS 

8.4 

7.0 

4.9 

5.2 

— 


T££S0G9Z0Z 

EEMA 32 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(UNITED ARAB EMIRATES) 

BRAND FAMILY SHARES % 

TRADEMARK 
BRAND NAME OWNERSHIP 

MANUFACTURER 

1981 

1982 

1983 

1984 

1)ROTHMANS 

TEI 

32.5 

28.6 

25.7 

24.7 

2)PLAYERS GOLD LEAF 

B.A.T. 

9.9 

13.8 

12.4 

17.5 

3)DUNHILL 

TEI 

13.0 

13.1 

13.1 

14.0 

4)MARLBORO 

P. MORRIS 

10.3 

10.8 

12.2 

13.8 

5)BENSON & HEDGES 

B.A.T. 

5.9 

6.1 

5.6 

5.8 

6)STATE EXPRESS 555 

B.A.T. 

5.0 

6.0 

6.0 

6.5 

7)KENT 

LORILLARD 

3.3 

3.0 

2.6 

2.1 

8)SILK CUT 

GALLAHER 

2.4 

2.4 

2.3 

2.6 

9)WILLS 

ITC/BAT 

2.7 

2.5 

1.3 

1.4 

10)WINSTON 

R.J. REYNOLDS 

2.8 

2.4 

2.1 

1.8 

11)CRAVEN A 

TEI 

2.1 

2.0 

1.7 

1.7 

12)CAPSTAN 

PAKT/BAT 

2.6 

1.7 

1.2 

1.3 

MARKET SEGMENTATION % 

FILTER 


99.0 

99.0 

99.0 

99.0 

NON-FILTER 


1.0 

1.0 

1.0 

1.0 


Z^SOESZOZ 

EEMA 33 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 





C££S0C9Z0Z 


r 


AUSTRALIA/ 
\ NEW ZEALAND 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 






III. AUSTRA LIA/NEW ZEALAND 


AUSTRALIA 

FIJI 


fc&r'.SOCSZOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 




PHILIP MORRIS INTERNATIONAL PACT LOOK 


NAME OF MARKET: AUSTRALIA 



1981 

1982 

1983 

1984 

1985 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

34.3 

33.9 

33.3 

32.5 

33.2 

OF WHICH LOCAL MANUFACTURE: 

33.7 

33.4 

32.8 

32.0 

32.7 

OTHERS 

0.6 

0.5 

0.5 

0.5 

0.5 

POPULATION TOTAL (MILLIONS) 

14.9 

15.2 

15.4 

15.5 

15.6 

PER CAPITA CONSUMPTION 

2302 

2230 

2165 

2092 

2136 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

11.0 

11.2 

11.6 

11.7 

12.0 

PER CAPITA OVER 15 YRS 

3118 

3027 

2863 

2781 

2764 

SMOKER INCIDENCE 






% OF TOTAL POPULATION 

31.4 

30.9 

30.3 

28.8 

28.2 

% OF FEMALE POPULATION 

29.4 

29.8 

29.0 

27.7 

27.3 

% OF MALE POPULATION 

33.4 

33 .9 

31.6 

30.0 

29.3 

COMPANY SHARES 






1) ROTHMANS 

37.2 

38.9 

39.5 

37.1 

37.1 

2) AMATIL (B.A.T.) 

33.4 

32.7 

32.6 

32.3 

32.3 

3) PHILIP MORRIS LIMITED 

.27.7 

26.8 

26.4 

29.4 

29.5 

4) R. J. REYNOLDS 

1.7 

1.6 

1.4 

1.2. 

1 .1 


*SCURCE: NIEI.SEN 


S66S0CSZ0Z 

AUST'RAlJA/NF.L ZEALAND 1 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(AUSTRALIA) 


1981 

1982 

1983 

1984 

1985 

BRAND FAMILY SHARES % 

TRADEMARK 

BRAND NAME OWNERSHIP 

1) WINFIELD 

MANUFACTURER 

ROTHMANS 

25.4 

27.2 

28.9 

26.2 

25.0 

2) PETER JACKSON 

PML 

5.4 

5.8 

6.3 

11.7 

14.3 

3) BENSON & HEDGES 

BAT 

15.8 

16.5 

16.0 

14.4 

13.8 

4) ALPINE 

PML 

4.9 

5.1 

5.3 

5.3 

5.0 

5) MARLBORO 

PML 

7.1 

6.5 

5.8 

5.1 

4.4 

6) ESCORT 

BAT 

3.0 

2.8 

2.7 

3.8 

4.1 

7) WILLS 

BAT 

2.2 

2.0 

2.4 

2.7 

3.5 

8), PETEK STUYVESANT 

ROTHMANS 

4.5 

4.3 

3.9 

3.3 

2.9 

9) DUNHILL 

ROTHMANS 

2.9 

3.1 

2.7 

2.5 

2.3 

10) JOHN PLAYER/PLAYERS 

BAT 

0.1 

0.1 

0.8 

2.3 

2.1 

11) CAMBRIDGE 

ROTHMANS 

0.1 

— 

— 

1.5 

2.1 

12) CRAVEN A 

BAT 

2.1 

1.9 

2.0 

1.9 

1.8 

13) BLACK & WHITE 

PML 

2.0 

2.0 

2.2 

2.0 

1.7 

14) MARTINS 

PROTHMANS 

0.3 

0.3 

0.2 

— 

1.5 

15) ARDATH 

BAT 

2.9 

2.5 

2.3 

1.8 

1.4 

16) ROTHMANS 

ROTHMANS 

1.4 

1.8 

1.3 

1.5 

1.3 

17) VISCOUNT 

PML 

2.7 

2.2 

2.0 

1 .6 

1 .2 

18) KENT 

BAT 

1.2 

1.2 

1.2 

] .2 

1 .2 

19) CLAR1DGE 

BAT 

2.3 

2.3 

2.2 

1.5 

1.1 

20) RANSOM 

ROTHMANS 

0.8 

0.8 

0.8 

0.9 

1.1 

21) OTHER 


12.9 

11.6 

11.0 

8.8 

8.2 

MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 


87.2 

87.0 

87.0 

87.2 

87.3 

FILTER MENTHOL 


11.9 

12. 1 

12.1 

12.0 

11.9 

NON-FILTER 


0.9 

0.9 

0.9 

0.8 

0.8 

PRICE SEGMENTATION % 

HIGH/PREMIUM 


48.9 

48.5 

28.3’* 

25.1 

22.7 

MEDIUM 


34.8 

36.2 

52.5 

48.6 

45.9 

LOW 


16.3 

15,3 

19.2 

26.4 

31.4 

TOBACCO TYPE SEGMENTATION % 

BLEND: AMERICAN 


19.1 

18.3 

17.6 

16.0 

14.6 

VIRGINIA 


80.9 

81.7 

82.4 

84.0 

85.4 


*SC0RCE: NIELSEN 

**SEGMEN1ATION BY STICK PRICE ADOPTED 

9^S0C9Z02! AUSTRALIA/NEW ZEALAND 2 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(AUSTRALIA) 

1981 

1982 

1983 

1984 

1985 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 

— 

1.2 

1.1 

0.9 

0.9 

71 MM TO 79 MM 

— 

16.6 

9.7 

9.2 

7.7 

80 MM to 85 MK 

-- 

80.3 

87.6 

88.5 

90.3 

86 MM TO 94 MM 

— 

1.5 

1.1 

1.1 

0.9 

95 MM TO 99 MM 

— 

0.1 

— 

0.1 

— 

OVER 100 MM 

— 

0.3 

■ 0.5 

0.2 

0.2 

PACK COUNT SEGMENTATION % 

15 Cl GTS/PACK 

— 

— 

— 

— 

0.5 

20 CIGTS/PACK 

39.7 

35.2 

30.2 

26.3 

23.5 

25 CIGTS/PACK 

60.3 

64.6 

69.1 

55.4 

49.3 

30 CIGTS/PACK 

— 


0.7 

18.3 

26.7 

PACK TYPE SEGMENTATION % 

SOFT PACK 

— 

2.3 

4.4 

3.9 

3.1 

FLIP TOP BOX 

— 

95.6 

93.4 

94.0 ' 

95.2 

PRINCESS PACK 

— 

1.5 

1,3 

1.2 

1.0 

OTHER (LAUEE) 

— 

0.6 

0.9 

0.9 

0.7 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 
^NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

B) RADIO 

C) NEWSPAPERS 

D) MAGAZINES 

E) COUPONS 

F) POINT OF SALE 

G) BILLBOARDS 

H) CINEMA 

I) SAMPLING 



2 

2 

3 

3 

1 

1 

1 

3 

1 


2 

2 

3 

3 

3 

1 

3 

3 

3 


2 

2 

3 

3 

3 

1 

3 

3 

3 


2 

2 


1 

3 

3 

3 


*SOURCE: NIELSEN 


££&S0C920Z 

AUSTRAL!A/NEW ZEALAND 3 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 
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(AUSTRALIA) 

HEALTH WARNING & T&N LISTINGS 

1981 

1982 

1983 

1984 

1985 

ANSWER EITHER: YES OR NO 






A) PACKS 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

YES 

YES 

YES 

YES 

YES 

C) ADVERTISING 

YES 

YES 

YES 

YES 

YES 

SPECIFIC T&N NUMBERS ON: 




i 


A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

• ' NO 

NO 

NO 

NO 

NO 

TAR BANDS PRINTED ON: 




1 


A) PACKS 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 


CONSUMPTION OF OTHER TOBACCO PRODUCTS* 

CIGARS (MILLIONS) 

111.7 

105.3 

92.9 

86.6 

84.2 

PIPE TOBACCO (THOUSAND KILOS) 

389.7 

358.0 

323.1 

286.2 

246.2 

ROLL YOUR OWN (THOUSAND KILOS) 

1920.2 

1861.6 

1972.5 

1773.3 

1500.1 




AUSTRALIA/NKW ZEALAND 4 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: FIJI 



1981 

1982 

1983 

1984 ' 

1985 

TOTAL CIGARETTE CONSUMPTION (BILLIONS)* 

.500 

.500 

.500 

.500 

.500 

PER CAPITA OVER 15 YRS 

— 

— 

— 

— 


*F.STIMATES 1 ’ 

COMPANY SHARES 

1) B.A.T. 

49.8 

52.9 

53.0 

54.0 

54.0 

2) CARRERAS ROTHMANS 

49.7 

46.9 

46.8 

45.8 

45.8 

3) PHILIP MORRIS 

0.5 

0.2 

0.2 

0.2 

0.2 

BRAND SHARES % 

TRADEMARK 

BRAND NAME OWNERSHIP MANUFACTURER 

1) B & H K.S. B.A.T. B.A.T. 

47.0 

50.0 

50.0 

51.0 

51.0 

2) ROTHMANS PALL MALL ROTH ROTH 

32.0 

28.0 

30.0 

31.0 

31.0 

3) ROTHMANS K.S. ROTH ROTH 

13.0 

14.0 

13.0 

11.0 

11.0 

OTHERS 

8.0 

8.0 

7.0 

7.0 

7.0 

MARKET SEGMENTATION % 

FILTER MENTHOL 

99.0 

99.0 

99.Q 

99.0 

99.0 

NON-FILTER 

1.0 

1.0 

1.0 

1.0 

1.0 

PRICE SEGMENTATION % 

POPULAR 

39.5 

35.0 

40.0 

50.0 

50.0 

PREMIUM 

60.5 

65.0 

60.0 

50.0 

50.0 


6AASOE9Z0Z 

AUSTRALIA/NEW ? EA1 .AMI) 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(FIJI) . 


PACK COUNT SEGMENTATION % 

20 CIGTS/PACK 
10 CIGTS/PACK 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
♦NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

B) RADIO 

C) NEWSPAPERS 

D) MAGAZINES 
H) CINEMA 


1981 

1982 

1983 

1984 

1985 

100.0 

100.0 

80.0 

75.0 

75.0 

— 

— 

20.0 

25.0 

25.0 


2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

1 

1 

1 

1 

] 

1 

1 

1 

1 

1 

2 

2 

2 

2 

2 


08&S0C92G2 


AUSTRALIA/NEW ZEALAND 6 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 




Source: https://www.industrydocuments.ucsf.edu/docs/spcIOOOO 


2026305781 i 







IV. ASIA 


CHINA 

GUAM 

HONG KONG 

INDIA 

INDONESIA 

JAPAN 

KOREA 

MALAYSIA 

PAKISTAN 

PHILIPPINES 

SINGAPORE 

TAIWAN 

THAILAND 


Z8AS0C9Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



PH TUP POP US '.INTERNATIONAL FACT BOOK 


NAME. OF MARKET: CHINA 


TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

OF HH1CH LOCAL MANUFACTURE: 

IMPORTED FROM 1) HONG KONG 

2) uJs./U.K. VIA HONG KONG 

POPULATION TOTAL (MILLIONS) 

PER CAPITA CONSUMPTION 

SMOKER INCIDENCE (ESTIMATED) 

% OF TOTAL POPULATION 
% OF FEMALE POPULATION 
% OF MALE POPULATION 

COMPANY SHARES 

1) CHINA NATIONAL TOB. CORP.(LOCAL MANUFACTURE) 

2) OTHERS 

COMPANY SHARES OF IMPORTED A CONTRACT SEGMENT 

1) NANYANG 

2) B&W/BAT 

3) HKTC 

4) PHILIP MORRIS 

5) RJR 

6) GALLAHER 

7) TF.l 
OTHERS 


1981 

1982 

] 983 

1984 

750.0 

883.0 

917.0 

992.0 

746.2 

879.8 

910.9 

981.5 

2.6 , 

2.0 

4.4 

7.7 

I .2 

I . 2 

i :i 

2.8 

994.0 

1,000.0 

1,030.0 

1,045.0 

754.0 

800.0 

890.0 

950.0 


19.9 

20.0 

20.5 

20.5 

- -- 

0.4 

0.4 

0.4 

,-- - 

39.6 

40.0 

40.0 


99.5 

99.6 

99.3 

98.9 

0.5 

0.4 

0.7 

1.1 


27.4 

30.0 

31.9 

29.8 

34.2 

31.1 

28.0 

28.5 

20.6 

19.4 

23.5 

27.0 

6.9 

11.7 

9.9 

8.2 

9.6 

6.7 

5.3 

4.1 

0.5 

0.5 

0.3 

0.8 

0.8 

0.5 

0.8 

0.7 


0.1 

0.3 

0.9 


£8£&0£920Z 


1985 


ASIA I 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(CHINA) 


1983 1982 1983 


1984 


BKANI) I'AMI I A' SHARES % 

TRADEMARK 

BRAND NAME OWNERSHIP MANUFACTURER 
1) I.OCAI BRANDS CHINA NAT. 'JOB. C.DFP. 


IMPOR TED BRAND. _FAMILY_ SHAKES 


2) I)RLE HAPPINESS 

HANYANG 

NANYANG 

3) GOOD COMPANION 

HKTC 

HKTC 

4) HILTON 

BAT 

BAT 

5) MARLBORO 

PM 

PM 

6) STATE EXPRESS 

AKDATR TOR. 

AEDATU TOR 

7) WINSTON 

R JR 

RJP: r •' ' 

8) KENT 

B&W 

B&W 

9) VICEROY 

B&W 

B&W 

10) AM. CLB.NO. 1 

BAT 

BAT 

11) RUBY QUEEN 

BAT 

BAT 


OTHERS 


MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 

FILTER MENTHOL 
NON-FILTER 

PRICE SEGMENTATION 
PREMIUM 
HIGH 
MEDIUM 
LOW 

ECONOMY 

TAR & NICOTINE SEGMENTATION % 
HIGH/FULL FLAVOR 

TOBACCO TYPE SEGMENTATION % 
VIRGINIA 


99.5 

99.6 

99.3 

98.9 

28.0 

23.3 

31.4 

29.8 

15.8 

18.0 

23.5 

26.9 

5.8 

9.2 

9.5 

14.2 

5.4 

11.4 

9.9 

8.2 

6.9 

7.8 

5.6 

6.5 

6,9 

6.5 

4.7 

3.6 

4.2 

4.5 

3.4 

3.3 

4.6 

5.0 

3.0 

1.6 

2.6 

7.4 

0.5 

1.2 

4.3 

1.8 

0.5 

0.2 

12.6 

5.1 




7.0 

10.0 

15.0 

15.0 

0.1 

0.1 

0.1 

0.1 

92.9 

90.9 

84.9 

84.9 


— 

0.2 

0.2 

0.3 

0.2 

0.3 

0.5 

0.8 

5.0 

15.0 

17.3 

18.5 

45.8 

46.5 

47.0 

48.4 

49.0 

38.0 

35.0 

32.0 


100% 

100% 

100% 

100 % 

'9.9% 

99.9% 

99.9% 

99.9% 


tr8£S0C920Z 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 


1985 


ASIA 2 





(CHINA) 

1981 

1982 

1983 

1984 

LENGTH SEGMENTATION % 

70 MM AND SHORTEN 

60.0% 

60.0% 

48.8% 

47.8% 

71 MM TO 79 MM 

34.9% 

34.8% 

36.0% 

36.0% 

80 MM to 85 MM 

5.0% 

10.0% 

15.0% 

16.0% 

100MM 

0. 1% 

0.2% 

0.2% 

0.2% 

PACK COUNT SEGMENTATION % 

UP TO 10 CIGTS/PACK 

10% 

10% 

10% 

10% 

20 CIGTS/PACK 

90% 

90% ' 

90% 

90% 

PACK TYPE SEGMENTATION % 

SOFT PACK 

95% 

93% 1 

93% 

93% 

FLIP TOP BOX 

5% 

7% 

7% 

11 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) EANNED 

3) RESTRICTED 

A) TELEVISION 

1 

2 

2 

2 

B) RADIO 

1 

2 

2 

2 

C) NEWSPAPERS 

1 

2 

2 

3 

D) MAGAZINES 

1 ' 

3 

3 

3 

F) POINT OF SALE 

1 

3 

3 

3 

G) BILLBOARDS 

1 

3 

3 

3 

H) CINEMA 

1 

2 

2 

2 

I) SAMPLING 

1 

3 

3 

3 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 


S84.S0E9Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(CHINA) 

1981 

1982 

1983 

1984 

TAR BAND PRINTED ON: 





A) PACKS 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 


98iS0G9Z0Z 

ASIA’ 4 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



PHILIP POPPIS INTERNATIONAL FACT BOOK 


HAKE OF MARKET: GUAM 


TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

POPULATION TOTAL (MILLIONS) 

BRAND FAMILY SHARES % 

1) BENSON & HEDGES 

2) MARLBORO 

3) VIRGIN1A SLIMS 

4) LARK 
OTHERS 

MARKET SEGMENTATION 
FILTER (NON-MENTHOL) 

FILTER MENTHOL 


1981 

620.0 

0.23 

17.8 
8.1 
8.2 
2.0 

63.9 


30.5 

69.5 


1982 

620.0 

0.23 

18.1 

8.1 

7.3 

2.0 

64.5 


30.4 

69.6 


1983 

625.0 

0.23 

18.1 

9.2 

6.9 

1.5 

64.3 


32.5 

67.2 


1984 

620.0 

0.24 

22.7 

9.4 
7.3 

1.5 
59.1 


32.5 

67.2 




1985 

615.0 

0.24 

24.0 

10.2 

7.3 

1.3 
57.2 


33.0 

67.0 


ASIA,5 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



PHILIP MORRIS INTERNATIONA!. FACT BOOK 


NAME OF MARKET: HONG KO NG 


TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

OF WHICH LOCAL MANUFACTURE: (BILLIONS) 
IMPORTED FROM 1) UNITED STATES 

2) UNITED KINGDOM 

3) PEOPLES REPUBLIC OF CHINA 

4) OTHERS 

POPULATION TOTAL (MILLIONS) 

PER CAPITA CONSUMPTION 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

PER CAPITA OVER 15 YRS 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 
% OF FEMALE POPULATION 
% OF MALE POPULATION 

COMPANY SHARES 

1) B.A.T. (BAT INCL. B&W) 

2) PHILIP MORRIS (PM) 

3) R.J. REYNOLDS (RJR) 

4) HONG KONG TOBACCO CO. (HKTC) 

5) NANYANG BROTHERS (NB) 

OTHERS 


198] 

9.76 

2.75 

6.37 

0.53 

0.11 


5.38 

1,814 

3.98 

2,452 


27% 

8 % 

44% 


45.3 
18.0 
16.6 
11.7 
5.8 
2.6 


1982 

10.17 

3.12 

6.39 

0.44 

0.21 

0.01 

5.54 
1 ,825 
4.15 
2,440 


27% 

8 % 

45% 


40.7 
22.6 
13.4 

13.8 
6.0 
3.5 


] 983 

7.95 

2.7] 

4.94 

0.25 

0.05 


5.58 

1,425 

4.25 

1,871 


19% 

5% 

32% 


41.4 

22.4 
14.9 
14.3 

5.1 

1.9 


1984 

7.78 

2.91 

4.75 

0.11 

0.01 

5.40 
] ,384 
4.10 
1,822 


N/A 

N/A 

N/A 


39.9 

25.9 
13.0 
14.8 

5.0 

1.4 


1985 

7.31 

3.21 

3.98 

0.11 

0.01 

5.46 
1,339 
4.16 
1,757 


N/A 

N/A 

N/A 


38.2 

29.4 

13.6 

12.0 

4.8 

2.0 


(EST) 


88££0E920Z 


ASIA 6 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(HONG KONG) 



T 981 

1982 

1983 

1984 

1985 

BRAND 1'ANITA’ SHAKES 

% 







TRADF.K ARK 







BRAND NAME OWNERSHIP 

MAM ! FA(:TUKER 






1) MARLBORO 

PM 

PM 

17.4 

2.1 .9 

21 .4 

25.0 

29.2 

?.) VICEROY 

B&W 

R&W 

13.5 

11.4 

14.3 

11.6 

10.3 

3) KENT 

B&W 

B&V/ 

15.4 

14.7 

10.5 

10.3 

9.8 

4) WINSTON 


PJP 

J 1.8 

10.4 

12.5 

30.6 

9.7 

5) GOOD COMPANION 

pktc; 

HKTC 

9.7 

12.2 

13.0 

12.9 

9.6 

6) HILTON 

BAT 

BAT 

2.8 

2.9 

5.6 

7.4 

7.9 

7) DOUBLE HAPPINESS 

m 

KB 

• 5.8 

6.0 

5.1 

5.0 

4.7 

8) CAPSTAN , 

RAT 

BAT . 

3.5 . 

3.4 

4.7 

4.8 

4.5 

9) MARVELS 11 

BAT i 

BAT i ■ 

3.3 

2.8 

2.4 

2.4 

2 2 2 

JO) STATE EXP.555 

BAT 

BAT 

3.3 

2.7 

1 .8 

] .6 

1 .7 

OTHERS 



13.5 

11.6 

8.7 

8.4 

10.4 

MARKET SEGMENTATION 

% 







FILTER (NON-MENTHOL) 


90.5 

93.2 

94.1 

94.5 

94.2 

FILTER MENTHOL ' 



3.8 

2.4 

2.3 

2.3 

2.5 

NON-FILTER 



5.7 

4.4 

3.6 

3.2 

3.3 


PRICE SEGMENTATION 

PREMIUM 

8.0 

6.0 

36.8 

40.3 

44.3 

HIGH 

63.0 

62.3 

28.7 

23.8 

21.7 

LOW 

29.0 

31 .7 

33.0 

33.7 

29.8 

MEDIUM 

— 

— 

1.5 

2.2 

4.2 

TAR & NICOTINE SEGMENTATION % 

LTN 

0.9 

1.1 

3.6 

2.4 

3.5 

HIGH/FUI.L FLAVOR 

83.7 

84.2 

87.9 

87.3 

86.7 

MILD 

15.4 

14.7 

10.5 

10.3 

9.8 

TOBACCO TYPE SEGMENTATION % 

BLOND: AMERICAN 

83.3 

83.2 

85.4 

86.4 

86.7 

VIRGINIA 

•16.7 

16.8 

14.6 

13.6 

13.3 


68£S0C9202 

ASIA 7 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(HONG KONG) 

1981 

1982 

1983 

1984 

1985 

LENGTH SEGMENTATION % 

71 MM TO 79 MM 

5.7 

4.4 

3.5 

3.1 

3.1 

80 MM to 85 MM 

82.8 

83.2 

84.8 

84.7 

87.0 

86 MM TO 94 MM 

0.3 

0.3 

0.2 

0.2 

0.2 

100MM 

10.9 

11.8 

11.2 

11.8 

9.4 

OVER 100 MM 

0.3 

0.3 

0.3 

0.3 

0.3 

PACK COUNT SEGMENTATION % 

UP TO 10 Cl GTS/PACK 

0.7 

0.6 

0.3 

0.2 

0.3 

20 CIGTS/PACK 

99.3 

99.4 

99.7 

99.8 

99.7 

PACK TYPE SEGMENTATION % 

SOFT PACK 

92.2 

93.3 

94.7 

94.5 

93.7 

FLIP TOP BOX 

6.7 

5.7 

4.8 

5.0 

5.7 

SLIDE AND SHELL 

0.8 

0.7 

0.3 

0.3 

0.4 

PRINCESS PACK 

0.3 

0.3 

0.2 

0.2 

0.2 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 


*NOTATIONS: 1) YES 






2) BANNED 






3) RESTRICTED 






A) TELEVISION 

1 

1 

1 

1 

1 

B) RADIO 

1 

1 

1 

1 

1 

C) NEWSPAPERS 

1 

1 

1 ' 

1 

] 

D) MAGAZINES 

1 

1 

1 

1 

] 

E) COUPONS 

1 

1 • 

1 

1 

1 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) BILLBOARDS 

1 

1 

1 

] 

] 

H) CINEMA 

1 

1 

1 

1 

I 

I) SAMPLING 

1 

1 

1 

] 

1 


NO CIGARETTE ADVERTISING BETWEEN 4:30 PM - 6:30 PM 


HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 


WARNING ON:A) PACKS 

NO 

NO 

NO 

YES 

YES 

B) CARTONS 

NO 

NO 

NO 

YES 

YES 

C) ADVERTISING 

NO 

NO 

YES 

YES 

YES 


06££0£SZOZ 

r ASIA S 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(HONG KONG) 

1981 

1982 

1983 

1984 

1985 

SPECIHO T&N NUMB KBS ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

TAR BAND POINTED ON: 

A) PACKS 

NO 

NO 

YES 

YES 

YES 

B) CARTONS 

NO 

NO 

YES 

YES 

YES 

C) ADVERTISING 

NO 

YES 

YES 

YES 

YES 

CONSUMPTION Of OTHER TOBACCO PRODUCTS 

CIGAR si (THOUSAND KILOS) 

37.1' 

32.0 

26 :o 

25.7f 

23 U 

PIPE TOBACCO (THOUSAND KILOS) 

37.3 

55.8 

64.9 

N/A 

N/A 

ROLL YOUR OWN (THOUSAND KILOS) 

229.1 

101.3 

147.2 

145.2 

95.7 


T6£S0C9Z0Z 

ASIA 9 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: INDIA 


/ 

1981 

1982 

1983 

1984 

1985 

TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

88,400 

98,000 

83,900 

93,200 

93,372 

LOCAL MANUFACTURE: 

88,400 

98,000 

83,900 

93,200 

93,372 

IMPORTED: 

NIL 

NIL 

NIL 

NIL 

NIL 

POPULATION TOTAL (MILLIONS) 

684 

698 

722 

738 

745 

PER CAPITA CONSUMPTION 

129 

140 

116 

126 

125 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

-413 

422 

436 

446 

451 

PER CAPITA OVER 15 YRS 

214 

232 

192 

209 

207 

SMOKER INCIDENCE 






% OF TOTAL POPULATION 

N.A. 

3.5 

2.9 

3.1 

3.6 

% OF FEMALE POPULATION 

NIL 

NIL 

NIL 

NIL 

NIL 

% OF MALE POPULATION 

N.A. 

5.8 

4.8 

5.2 

6.9 

COMPANY SHARES 






1) INDIA TOBACCO CO. 

45.7 

44.9 

44.7 

44.5 

42.9 

2) GOLDEN TOBACCO CO. 

18.3 

20.3 

18.3 

19.7 

22.2 

3) VAZIR SULTAN TOBACCO CO. 

17.5 

15.8 

18.7 

18.4 

17.1 

4) GODFREY PHILLIPS 

8.9 

9.0 

9.1 

9.8 

11.1 

5) NATIONAL TOBACCO 

9.0 

9.4 

8.6 

7.2 

6.2 

6) OTHERS 

0.6 

0.6 

0.6 

0.4 

0.5 


Z6£S0C9Z0Z 


ASIA 10 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(INDIA) 


1981 

1982 

1983 

1984 

1985 

BRAND SHARF1S % 

TRADEMARK 

BRAND NAME OWNERSHIP MAM:FACTLRER 

.1) SCISSORS PL. ITC 3 TO 

14.8 

12.0 

11.8 

13.2 

13.2 

2) PANAMA PI, GTC 

GTC 

11.9 

13.8 

10.3 

] ] .7 

] ] .0 

3)CHAFM1NAR PL. VST 

VST 

13.3 

J 2.6 

13.9 

12.1 

10.6 

4)BRISTOL FILTER ITC 

ITC 

2.8 

2.7 

3.1' 

4.0 

4. ] 

5)WILLS FILTER ITC 

ITC 

3.2 

3.3 

3.9 

4.2 

4.0 

6)CAPSTAN PL. ITC 

ITC 

7.9 

7.8 

5.3 

4.2 

3.3 

7)CHARMS KING VST 

VST 

— 

— 

1.6 

3.1 

3.0 

8)PANAMA KING GTC ; 

GTC , 

0.3 

1.2 

2.1 

2.6 

2.5 

9)GOLDEN GLD FLAKE GTC 

GTC : 

2.2 

1.7 

2:1 

2 .'4 

2.7 

10)WILLS FLAKE FT ITC 

ITC 

2.9 

2.4 

2.6 

2.5 

2.0 

11)RED & WHITE PL, GPI 

GPI 

2.3 

2.4 

2.0 

2.5 

1.8 

12)CHARMINAK FILTER VST 

VST 

1.5 

2.1 

2.2 

] .9 

1.7 

13)CAPSTAN FILTER ITC 

ITC 

0.1 

1,0 

1 .7 

2.7 

1.5 

14)REGENT SPL FT NTC 

NTC 

— 

— 

1 .0 

1.6 

1.4 

15)GOLD FLAKE PLAIN ITC 

ITC 

1 .9 

2.7 

.1 .8 

1.8 

1.2 

OTHERS 


34.9 

34.3 

34.0 

29.5 

36.5 

MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 


27.1 

31 .3 

38.6 

40.9 

46,0 

FILTER MENTHOL 


0*2 

0.2 

0,3 

0.2 

0.2 

N0N~F1LTEK 


72.7 

68.5 

61 .3 

58.9 

53.8 

PRICE SEGMENTATION?: 

PREMIUM (Above Ks.5.00 & Above 

for 10s) 

0.1 

0.1 

0.4 

. 0.4 

0,5 

HIGH (Rs.3.00 - 4.99) 


5.2 

5.3 

7.9 

7.3 

7.3 

MEDIUM (Rs.2.00 - 2.99) 


8.9 

10.4 

22.3 

24.4 

33.3 

LOW (Below Fs.2.00) 


. 85.8 

84.2 

69.4 

67.9 

58.9 

TAR & NICOTINE SEGMENTATION % 

ULTRA IOW NEGLIGIBLE 

LOW NEGLIGIBLE 

MFD I UN NEGLIGIBLE, 

HIGH/FULI, FLAVOR 


100 

100 

,100 

100 

100 


*PR3CE SEGMKNTATION REDEFINED, PRICES SHOWN REFLECT THOSE: IN EFFECT MID-YEAR 1985. 


E6&S0E9Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 








(INDIA) 

TOBACCO TYPE SEGMENTATION % 

1981 

1982 

1983 

1984 

1985 

BI.ENI): VIRGINIA 

0.3 

0.3 

0.2 

0.2 

0.2 

BROWN/MIXED 

99.7 

99.7 

99.8 

99.8 

99.8 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 

90.7 

89.0 

85.5 

78.3 

71.7 

71 MM TO 79 MM 

3.2 

3.6 

4.6 

9.4 

12.2 

80 MM to 85 MM 

6.1 

7.4 

9.9 

12.3 

16.1 

86 MM TO 94 MM 

— 

* 

A 

* 

— 

100MM 

(*LESS THAN 0.1%) : ! 

A 

x 

X 



PACK. COUNI SEGMENTATION % 

UP TO 10 Cl GTS/'PACK 

83.5 

83.4 

82.2 

81.7 

80.2 

20 ClGTS/PACK 

16.5 

16*6 

17.8 

18.3 

19.8 

PACK TYPE SEGMENTATION % 

SOFT PACK 

15.0 

15.2 

16.4 

17.2 

18.2 

FLIP TOP BOX 

1.5 

1 .6 

I . A 

I .1 

1.6 

SLIDE AND SPELL 

83.5 

83.2 

82.2 

81.7 

80.2 


*G£S0E9Z0Z 

ASIA 12 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(INDIA) 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 


*N0TATI0NS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

2 

2 

2 

2 

2 

B) RADIO 

2 

2 

2 

2 

2 

C) NEWSPAPERS 

1 

1 

1 

I 

1 

D) MAGAZINES 

I 

1 

] 

1 

1 

E) COUPONS 

1 

1 

1 

1 

1 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) BILLBOARDS 

1 

1 

1 

1 

1 

H) CINEMA 

1 

1 

1 

1 

1 

I) SAMPLING 

1 

1 

1 

I 

1 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

YES 

YES 

YES 

YES 

YES 

C) ADVERTISING 

YES 

YES 

YES 

YES 

YES 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

TAR BAND PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

* NO 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGARS (MILLIONS) 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

PIPE TOBACCO (THOUSAND KILOS) 

N.A. 

N.A. 

N.A. 

N.A., 

N.A. 

ROLL YOUR OWN (THOUSAND KILOS) 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

CHEWING TOBACCO (THOUSAND KILOS) 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

SNUFF (THOUSAND KILOS) 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

BIDI (MILLIONS) 

N.A. 

800.0 

750.0 

7?0.0 

747.0 

KRETEK (MILLIONS) 

NIL 

NIL 

NIL 

NIL 

NIL 

SG2.SOC9ZOZ 


(approximately) 


ASIA 13 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



NAME OF MARKET: INDONESIA TOTAL 



1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

93,100 

88,100 

95,100 

104,800 

POPULATION TOTAL' (MILLIONS) 

150.52 

153.03 

155.44 

158.60 

PER CAPITA CONSUMPTION 

619 

576 

612 

661 

COMPANY SHARES 

1) GUDANG GARAM (KRETAK), 

26.5 

23.6 

27.3 

22.7 

2) DJARUM (KRETAK), 

11.2 

14.7 

14.0 

19,7 

3) STTC (WHITE CIGTS) 

9.3 

10.4 

11.1 

10.8 

4) BENTOEL (KRETAK) 

11.5 

10.9 

8.4 

9.6 

5) BAT (WHITE CIGTS) 

11.7 

10.9 

10.1 

7.7 

6) FAROKA (WHITE CIGTS) 

1.7 

1.7 

1.8 

1.3 

OTHER KRETAK MANUFACTURERS 

19.0 

20.0 

20.7 

22.5 

OTHER WHITE CIGT. MANUFACTURERS 

9.1 

7.8 

6.6 

5.7 


BRAND SHARES % 
BRAND NAME 


1) GUDANG GARAM (RED FILTER) 

N/A 

N/A 

N/A 

11.5 

2) DJARUM SUPER F 12 

N/A 

N/A 

N/A 

8.5 

3) GUDANG GARAM RED NF 10 

N/A 

N/A 

N/A 

6.4 

4) COMMODORE LS 

N/A 

N/A 

N/A 

5.2 

5) DJARUM BROWN NF 10 

N/A 

N/A 

N/A 

3.9 

6) BENTOEL INTL BLUE F12 

N/A 

N/A 

N/A 

3.4 

7) DJARUM 76 NF 10 

N/A 

N/A 

N/A 

2.6 

8) HERO F 

N/A 

N/A 

N/A 

2.5 

9) UNION KS 

N/A 

N/A 

N/A 

2.2 

10) GUDANG GARAM RED NF12 

N/A 

N/A 

N/A 

2.0 

MARKET SEGMENTATION % 





FILTER 

N/A 

N/A 

N/A 

55.4 

NON-FILTER 

N/A 

N/A 

N/A 

44.6 


96££0C9202 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: INDONESIA 

WHITE CIGARETTE MARKET 



1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

29,700 

27,200 

28,100 

26,800 

POPULATION TOTAL (MILLIONS) 

150.52 

153.03 

155.4' 7 

' :>f. 60 

PER CAPITA CONSUMPTION 

197 

178 

181 

169 

COMPANY SHARES 

1) STTC 

.29.3 

33.8 

37.4 

42.2 

2) BAT 

36.7 

35.3 

34.2 

30.2 

3) FAROKA 

5.4 

5.5 

6.0 

5.2 

OTHERS 

28.6 

25.4 

22.4 

. 22.4 

BRAND FAMILY SHARES % 

BRAND NAME 

1)COMMODORE 

27.3 

25.3 

24.6 

20.5 

2)HERO 

NA 

NA 

NA 

9.9 

3)UNION 

NA 

NA 

NA 

8.7 

4)ARDATH 

NA 

3.1 

3.7 

4.0 

5)KISARAN 

NA 

NA 

NA 

3.7 

6)KANSAS 

NA 

3.6 

3.8 

3.5 

OTHERS 

NA 

NA 

NA 

49.7 

MARKET SEGMENTATION % 

FILTER 

NA 

NA 

NA 

95,0 

NON-FILTER 

NA 

NA 

NA 

5.0 


ASIA 15 
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(INDONESIA - WHITE CIGARETTE MARKET) 


TOBACCO TYPE SEGMENTATION % 

BLOND: AMERICAN 


1981 

N/A 

1982 

N/A 

1983 

N/A 

1984 

0.1 

VIRGINIA 


N/A 

N/A 

N/A 

99.8 

MODIFIED VIRGINIA 


N/A 

N/A 

N/A 

0.1 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 


N/A 

N/A 

N/A 

1.7 

71 MM TO 79 MM 


• N/A 

N/A 

N/A 

23.2 

80 MM to 85 MM 


N/A 

N/A 

N/A 

61.6 

100MM 


N/A 

N/A 

N/A 

13.5 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 


2 

2 

2 

2 

B) RADIO 


1 

1 

1 

1 

C) NEWSPAPERS 


1 

1 

1 

1 

D) MAGAZINES 


1 

1 

1 

1 

E) COUPONS 


' 1 

1 

1 

1 

F) POINT OF SALE 


1 

1 

1 

1 

G) BILLBOARDS 


1 

1 

1 • 

.1 

K) CINEMA 


1 

] 

1 

1 

I) SAMPLING 


1 

1 

] 

1 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 


NO 

NO 

NO 

NO 

B) CARTONS 


NO 

NO 

NO 

NO 

C) ADVERTISING 


NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 


NO 

NO 

NO 

NO 

B) CARTONS 


NO 

NO 

NO 

NO 

C) ADVERTISING 


NO 

NO 

NO 

NO 


86AS0C9Z0Z 


ASIA 16 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(INDONESIA - WHITE CIGARETTE MARKET) 


TAR BANDS PRINTED ON: 


A) PACKS 

NO 

NO 

NO 

NO 

1985 

B) CARTONS 

NO 

NO 

NO 

NO 


C) ADVERTISING 

NO 

NO 

NO 

NO 


CONSUMPTION OF OTHER TOBACCO PRODUCTS 

63,400 

60,900 

67,000 

78,000 



KRETEK (MILLIONS) 



664.S0C9Z0Z 


ASIA 17 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



PHILIP MORRIS INTERNATIONA!, FACT ROOK 


NAME OF MARKET: JAPAN 



1981 

1982 

1983 

1984 

1985 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

311.4 

313.8 

311.8 

312.3 

310.2 

OF WHICH LOCAL MANUFACTURE: 

307.2 

309.1 

306.4 

306.1 

302.9 

IMPORTED TOTAL 

4.2 

4.7 

5.6 

6.2 

7.3 

IMPORT SEGMENT SHARE 

1 .37- 

1.5% 

3.7% 

2.0% 

2.4% 

1 

POPULATION TOTAL (MILLIONS) 

He .2 

117.8 

118.6 

119 .' 5 ! 

119.3 

PER CAPITA CONSUMPTION 

2,680 

2,664 

2,629 

2,613 

2,600 

POPULATION OVER 15 YR .OF AGE (MILLIONS) 

89.5 

90.5 

91.5 

92.6 

92.4 

PER CAPITA OVER 15 YRS 

3,480 

3,467 

3,408 

3,373 

3,357 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 

42.2 

41 .8 

38.9 

38.9 

38.3 

% OF FEMALE POPULATION 

15.3 

35.4 

13.3 

14.0 

13.7 

% OF MALE POPULATION 

70.8 

70.1 

69.6 

65.0 ' 

64.6 

COMPANY SHARES 

1)JAPANESE TOBACCO MONOPOLY 

98.6 

98.4 

98.1 

97.9 

97.6 

2)PHILIP MORRIS (INCL. LIC. MLBRO)* 

1.2 

1.3 

1.5 

1.6 

1.8 

3)OTHER FOREIGN MFCRS 

0.2 

0.3 

0.4 

0.5 

0.6 

4)PHILIP MORRIS .IMPORTS ONLY 

1.1 

1.2 

1.3 

1.5 

1.7 


008S0E9Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(JAPAN) 


BRAND FAMILY SPARES % 


1981 

1982 

1983 

1984 

1985 

TRADEMARK 







• BRAND NAME OWNERSHIP 

MANUFACTURER 






1) MILD SEVEN JTS 

JTS 

38.5 

42.6 

44.0 

44.3 

44.7 

2) SEVEN STAR JTS 

JTS 

17.5 

16.1 

13.8 

13.3 

32.1 

3) CASTER JTS 

JTS 

- 

0.1 

4,4 

6.9 

8.4 

4) CABIN JTS 

JTS 

4.2 

5.2 

5.0 

7.0 

7.3 

5) PILITE JTS 

JTS 

11.1 

9.8 

8.1 

6.9 

6.3 

6 ) HOPE JTS 

JTS 

5.5 

5.3 

4.8 

4.5 

4.1 

7) ECHO . JTS 

JTS 

5.3 

4.8 

4.2 

3.7 

3.4 

8 ) PEACE JTS 

JTS 

2.7 

2.5 

3.0 

3.1 

3.1 

9) WAKABA : (JTS 

' :! jjTS ' ! : 

2.4 

2.2 

2.6 

1.8 

1.6 

10) CHERRY JTS 

JTS 

3.3 

2.6 

2.0 

1.6 

1.2 

11) PARTNER JTS 

JTS 

2.9 

2.5 

1 .7 

1.1 

0.8 

OTHERS 


6.6 

6.3 

5.1 

3.7 

7.2 

MARKET SEGMENTATION % 





- 


FILTER (NON-MENTHOL) 


98.1 

97.8 

98.5 

98.4 

97.7 

FILTER MENTHOL 


0.1 

0.6 

0.7 

0.8 

1.1 

NON-FILTER 


1.8 

1.6 

0.8 

0.8 

1.2 

CHARCOAL FILTER 


61.3 

66.3 

65.9 

74.4 

75.2 

PRICE SEGMENTATION 







PREMIUM (Y280 & over) 


1.3 

1.5 

1.7 

2.0 

2.3 

HIGH (Y200-270) 


5.5 

7.6 

9.0 

11.5 

13.6 

MEDIUM (Y180-200) 


77.8 

77.4 

79.6 

79.2 

77.6 

LOW (BELOW 180) 


15.4 

13.5 

9.7 

7.3 

6.5 

TAR & NICOTINE SEGMENTATION 

% 






LOW (l'OMG & BELOW) 


4.2 

4.1 

8.0 

13.3 

9.4 

MEDIUM (1 IMG -15MG) 


48.4 

53.0 

53.9 

52.6 

58.3 

HIGH/FULL FLAVOR (15MG AND 

OVER) 

47.4 

42.9 

38.1 

34.3 

32.3 


T08S0E9Z0Z ASIA 19 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(JAPAN) 



1981 

1982 

1983 

1984 

1985 

TOBACCO TYPE SEGMENTATION % 

BLEND: AMERICAN/DOMESTIC 

100% 

100% 

100% 

100% 


LENGTH SEGMENTATION % 

70 MM AND SHORTER 

13.2 

11.7 

8.6 

5.7 

11.3 

80 MM to 85 MM 

86.0 

87.1 

90.1 

92.8 

86.9 

100MM 

0.8 

1.2 

1 .3 

1.5 

1.8 

PACK COUNT SEGMENTATION % 

UP TO 10 CTGTS/PACK (10'S) 

5.9 

5.4 

5.1 

4.8 

4.8 

20 CIGTS/PACK (20'S) 

94.0 

94.5 

9 4.8 

95/1 

95.1 

OVER 30 CIGTS/PACK (50'S) 

0.1 

0.1 

0.1 

0.1 

0.1 

PACK 1YPE SEGMENTATION% 

SOFT PACK 

94.0 

94.2 

94.7 

95.0 

94.7 

FLIP TOP BOX 

6.0 

5.8 

5.3 

5,0 

5.1 

PRINCESS PACK 

* 

* 

* 

A 

0.2 


*LESS THAN 0.1%/]% 


CIGARETTE ADVERTISING NED!A AVAILABILITY 

1) YES** 

2) BANNED . 

3) RESTRICTED 


**[PRIOR TO APRIL 1981 IMPORTED BRANDS WERE ONLY ALLOWED TO 
ADVERTISE IN ENGLISH LANGUAGE PUBLICATIONS WHICH OVERALL 
HAD VERY LIMITED CIRCULATION. 


A) TELEVISION 

B) RADIO 

C) NEWSPAPERS 

D) MAGAZINES 

E) COUPONS 

F) POINT OF SALE 

G) BILLBOARDS 

H) CINEMA 

I) SAMPLING 


SINCE APRIL 1981 THE JAPANESE GOVERNMENT HAS ALLOWED 
IMPORTED CIGARETTE MANUFACTURERS ACCESS TO ALL MEDIA 
(EXCEPT FOR COUPONS) SUBJECT TO CONFORMITY WITH AD-SP 
RULES ISSUED BY THE. J.T.S. 

THE AD-SP RULES IMPOSE BUDGETARY CONSTRAINTS OVER FOREIGN 
MANUFACTURERS ACCESS TO ADVERTISING ON T.V., RADIO, MAGAZINE 
NEWSPAPER MEDIA THROUGH THE EXISTENCE OF AFi ADVERTISING 
FORMULA RELATED TO VOLUME. A FURTHER RESTRICTION OVER TV 
ADVERTISING IS THE LIMITING OF ACCESS TO THE FIRST THREF YEARS 
OF BRAND LIFE.] 


Z08S0E9Z0Z 


'ASIA 20 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(JAPAN) 


1984 


1985 


1981 1982 1983 

HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 


WARNING ON: A)PACKS 

YES 

YES 

TEE 

YES 

YFS 

B)CARTONS 

NO 

NO 

NO 

NO 

NO 

C)ADVERTISING 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 

A)PACKS 

NO 

NO 

NO 

NO 

NO 

B)CARTONS 

NO 

NO 

NO 

NO 

NO 

C)ADVERTISING 

NO 

NO 

NO 

NO 

NO 

• TAR BANDS PRINTED ON: 

A)PACKS 

NO 

NO 

NO 

NO 

NO 

B)CARTONS 

NO 

NO 

NO 

NO 

NO 

C)ADVERTISING 

NO 

NO 

NO 

NO 

NO 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGARS (MILLIONS) 

29,550 

29,890 

26,982 

N. A, 

N. A. 

PIPE TOBACCO (THOUSAND KILOS) 

152 

153 

152 

N. A. 

N.A. 


C08S0C9Z0Z 

i ASIA 21 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(JAPAN) 

1981 

1982 

1983 

1984 

1985 

IMPORTED BRANDS SHARE OF IMPORT SEGMENT 
MANUFACTURERS 

PHILIP MORRIS 

78.4 

78.1 

79.0 

76.5 

75.6 

R.J. REYNOLDS 

9.5 

11.0 

10.9 

13.3 

12.9 

B.A.T. 

7.2 

6.7 

6.7 

6.5 

5.7 

OTHER 

4.9 

4.2 

3.4 

3.7 

5.8 

BRANDS 

LARK 

69.2 

69.7 

67.2 

61.7 

57.2 

PARLIAMENT 

6.0 

7.7 

10.6 

13.6 

15.2 

MORE 1' ! | ! 

4.8 

6.0 

5.0 

4.5 

3.7 

KENT 

4.5 

3.5 

2.7 

2.1 

1.6 

OTHER 

15.5 

13.1 

14.5 

18.1 

22.3 


fc08S0C9Z0Z 

ASIA 22 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 






PHILIP MORRIS INTERNATIONAL PACT HOOK 


NAM)? OF MARKET: KOREA* 


*Does not. include Duty Free Imports 



1981 

1982 

1983 

1984 

1985 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

72.5 

73.7 

74.7 

76.5 

77.6 

OF WHICH LOCAL MANUFACTURE (DOMESTIC) 

72.5 

73.7 

74.7 

76.5 

77.6 

POPULATION TOTAL (MILLIONS) 1 

38.6 

39.2 

40.'0 

40.6 

41.2 

PER CAPITA CONSUMPTION 

I ,875 

1 ,875 

1,870 

1,886 

1,882 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

26.0 

26.6 

27.0 

27.7 

28.4 

PER CAPITA OVER 15 YRS 

2,792 

' 2,774 

2,766 

2,761 

2,730 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 

25.7 

25.5 

25.0 

* 

24.6 

% OF FEMALE POPULATION 

6.1 

6.2 

7.1 

* 

6.9 

' % OF MALE POPULATION 

44.5 

44.4 

43.4 

* 

42.0 

COMPANY SHARES 

• 1) KOREAN TOBACCO MONOPOLY 

100% 

100% 

100% 

100% 

100% 


*Note: The 

domestic smokers 

statist! 

cs for 1 984' 

shall be in 


accordance v/i th that 

of 1983 

shown at the 

above table 


SO8SOC9Z02 

■ I ASIA 2 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(KOREA) 


1981 

1982 

1983 

1984 

1985 

BRANT) FAMILY SHARES % 

TRADEMARK 

BRAND NAME OWNERSHIP MANUFACTURER 

1) SOL KOREAN TOBACCO MONOPOLY 

18.6 

40.3 

50.3 

52.8 

59.9 

2) GFlEONG JA KOREAN TOBACCO 

MONOPOLY 

9.5 

13.2 

13.1 

13.2 

13.1 

3) HWANHEE KOREAN TOBACCO 

o 

o 

o 

C"' 

14.6 

12.3 

9.4 

7.6 

6.1 

4) EUNHASA KOREAN TOBACCO 

MONOPOLY 

4.1 

4.1 

3.3 

4. ] 

5.7 

5) AR1RANG (SOFT PACK/FLIP TOP BOX) 


- 

- 

- 

1.4 

5.0 

6 ) HANSANDC KOREAN TOBACCO 

MONOPOLY 

8.6 

8.4 

5.4 

,4.4 

4.3 

7) SUN KOREAN TOBACCO 

MONOPOLY 

2.5 

2.3 

6.7 

6.4 

2.2 

8 ) SUJEONG KOREAN TOBACCO 

MONOPOLY 

1.0 

1 . 1 

1.3 

1 .3 

1.3 

9) RdSE 1 - " ' 


- 

- 

1.0 

0.9 

dJ6 

10) TURTLESHIP KOREAN TOBACCO 

MONOPOLY 

34.4 

14.3 

4.3 

3.6 

0.5 

OTHERS 


6.7 

4.0 

4.7 

4.3 

1.3 

MARKET S EGMENTATI ON % 

FILTER (NON-MENTHOL) 


95.1 

96.8 

97.3 

97.4 

97.8 

FILTER MENTHOL 


1.4 

1.3 

1.3 

1.4 

1.3 

NON-FILTER 


3.5 

] .9 

) .4 

1 .2 

.0.9 

PRICE SEGMENTATION % 

PREMIUM (600 WON) 


— 

0.4 

1.0 

0.9 

0.6 

HIGH (500 WON) 


55.9 

57.9 

62.0 

64.4 

67.9 

MEDIUM (300-499 WON) 


13.7 

13.6 

10.0 

9.9 

11.4 

LOW (50-299 WON) 


30.4 • 

28. 1 

27.0 

24.8 

20.1 

TAR & NICOTINE SEGMENTATION" 

LOW ((6-10 MG) 


— 

— 

6.4 

7.2 

6.3 

MEDIUM (11-15MG) 


25.6 

46.9 

55.6 

58.5 

67.5 

HIGH/FULI. FLAVOR (16+ MG) 


74.4 

52.0 

38.0 

34.3 

26.2 

TOBACCO TYPE SEGMENTATION % 

BLOND: PSUEDO AMERICAN i 


100 % 

100 % 

100 % 

100 % 

100 % 


Note: *Geobugseon changed its brand fronj "Geobugseon" to "Turtle Ship 11 as from October 23, 1 983* 
*Arirang, a brand new low-tar and high-quality 20 filtered cigarette pack, has been 
marketed on domestic market since December 1, 1984. 

*Arirang with flip top box packing has been sold for duty free shop/tourist hotel only since 
November, 1985 


908S0C9202 


ASIA 24 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(KOREA) 

1981 

1982 

1983 

1984 

1985 

LENGTH SEGMENTATION % 

71 MM TO 79 MM 

3.5 

1 .5 

1.3 

1.0 

0.8 

80 MM TO 85 MM 

95.5 

97.0 

96.4 

96.8 

97.3 

100 MM 

1.0 

1.1 

1 .3 

1.3 

1 .3 

OVER 100 MM 

— 

0.4 

1.0 

0.9 

0.6 

PACK COUNT SEGMENTATION % 

11 TO 15 Cl GTS/PACK 

0.1 

0.1 

0.03 

0.02 

0.01 

20 Cl GTS/PACK 

99.9 

99.9 

99.97 

99.98 

99.99 

PACK TYPE SEGMENTATION 

SOFT PACK 

97.5 

97.8 

98 J6 

98.’5 

98.4 

FLIP TOP BOX 

2.5 

2.3 

3 .4 

1.5 

1.6 


CIGARETTE ADVERT] SING MEDIA AVAILABILITY 
♦NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

I 


A) 

TELEVISION 

NOTE: 

B) 

RADIO 


c) 

NEWSPAPERS 


D) 

MAGAZINES 

♦ NOTE: 


E) COUPONS 

F) POINT OF SALE 
C) BILLBOARDS 

,H) CINEMA 
I) SAMPLING 


♦TV ADVERTISING-IS NOT BEING USED BY KTM. 

♦NEWSPAPER AND OTHER MEDIA ADVERTISING ARE NO COMMON. 

Large-scaled advertisement, on local cigarettes 
through'mass media is not yet executed, but it 
Is mainly put. on local daily newspaper and some 
leading magazines from time to time.. Furthermore, 

T.V. and Radio is not used due to KMO's budget 
problem as yet - 


2.08S0B9Z0Z 

ASIA 25 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(KOREA) 

1981 

1982 

1 983 

] 984 

1985 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: Y1S OR NO 

WARNING ON: A) PACKS 

( 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

(YES) 

(YES) 

TAR BAND PRINTED ON: 


i . j 


| • | 


A) PACKS 

NO 

NO 

NO 

NO 

NO 

K) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

i! 

NO 

NO 

(YES) 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGAR(MILLIONS) 

0.7 

0.9 

1 .0 

0.9 

0.7 


* Note: Parenthe 

si ze<f YES 

represents 

"once in a 

wbile". 


808S0G9Z0Z 

1 ■ : ■ ' ASIA 26 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: MALAYSIA 



1981 

1982 

1983 

1984 

1985 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

16.23 

16.61 

15.56 

16.90 

17.28 

OF WHICH LOCAL MANUFACTURE: 

91% 

91% 

97% 

99% 


IMPORTED: 

9 

9 

3 

1 


POPULATION TOTAL (MILLIONS) 

13.8 

] 4.1 

14.7 

15.1 

15.5 

PER CAPITA CONSUMPTION 

1176.0 

1178.0 

1058.6 

1119.2 

1114.8 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

8.0 

8.2 

8.7 

9.2 

9.4 

PER. CAPITA OVER 15 YRS 

2,028 

2,026 

1,788 

1,837 

1,838.0 

SMOKER INCIDENCE 






% OF TOTAL POPULATION 

16.0 

16.0 

14.5 

14.5 

14.3 

% OF FEMALE POPULATION 

2.0 

2.0 

2.5 

3.0 

2.3 

% OF MALE POPULATION 

35.0 

35.0 

26.0 

27.0 

27.1 

COMPANY SHARES 






1) MALAY SIAN TOBACCO COMPANY (MTC) 

61.9 

61.0 

61.3 

58.9 

53.6 

2)ROTHMANS 

27.5 

26.0 

26.1 

26.4 

29.7 

3)R.J, REYNOLDS 

8.0 

9.0 

7.2 

8.3 

9.6 

4)PHILIP MORRIS 

0.9 

2.8 

4.9 

5.9 

6.7 

5)OTHERS 

1.7 

1.2. 

0.5 

0.5 

0.4 


608S0C9Z0Z 

1 ASIA 27 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(MALAYSIA) 


1981 

1982 

1983 

1984 

1985 

BRAND SHARKS % 

TRADEMARK 

BRAND NAMK OWNERSHIP 

1)DENSON f, HEPGKS B.A.T. 

MAM’iAc'iimp 

MTC 

42.2 

42.2 

40.0 

32.6 

27.9 

2)miNH]M. K.S. ROTHMANS 

RPM 

9.9 

9.9 

10.4 

10.3 

13.2 

3)GOLD FLAKE B.A.T. 

me 

2.7 

2.5 

3.7 

10.9 

10.8 

4)MARLBORO P. MORKTS 

PM 

0.8 

2.8 

4.9 

5.9 

6.7 

5)KFNT B.A.T. 

MTC 

0.4 

3.3 

3.2 

3.7 

3.9 

6)WH1TE HORSE (YELLOW) ROTHMANS 

RPM 

0.4 

1.9 

3.8 

3.9 

3.8 

7)P. STUYVESANT ROTHMANS 

PPM 

4.0 

3.8 

3.4 

3.1 

3.3 

8)SALEM RJR 

RJR 

0.6 

i;o 

o;a 

2.5 

3.3 

9)WINSTON ! RJR 


6.9 

7.6 

' 4/4 

4.0 

3.6 

10)ROTHMANS INT. 100 ROTHMANS 

RPM 

5.3 

5.0 

4.6 

3.4 

2.9 

11)LUCKY STRIKE B.A.T. 

MTC 

2.2 

2.4 

1.7 

2.2 

1.9 

12)STATE EXPRFSS 555 B.A.T. 

MTC 

6.0 

5.3 

3.9 

2.4 

1.7 

13)SIGNAL FILTER B.A.T. 

MTC 

0.3 

1.4; 

2.5 

2.0 

1.3 

14)ROUGH RIDER FILTER B.A.T. 

MTC 

2.3 

1.3 

1 .4 

3.7 

1.2 

15)CRAVEN A FILTER ROTHMANS 

. RPM 

1 . 1 

0.9 

0.9 

0.7 

0.5 

16)WHITE HORSE(GREEN) ROTHMANS 

RPM 

1.3 

1.0 

0.5 

0.3 

0.2 

OTHERS 


13.6 

9.7 

9.8 

10.4 

14.4 

MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 


94.4 

94.0 

94 * 8 

92.7 

91.0 

FILTER MENTHOL' 


1.3 

2.0 

1 .7 

3.3 

5.4 

NON-FILTER 


4.3 

4.0 

3.4 

3.9 

3.7 

PRICK SEGMENTATION 

PREMIUM (Over M$2.00) 


19.7 

23.0 

22.3 

22.9 

23.8 

HIGH (M$1.90-M$2.00) 


59.6 

57.5 

55.1 

48.3 

45.5 

MEDIUM (M$l.60-M$l.80) 


8.2 

6.3 

4.3 

3.5 

4.1 

LOW (M$1.20-M$l.50) 

i 

12.5 

13.2 

18.3 

25.3 

26.5 


TOBACCO TYPE SEGMENTATION % 

BLOND: AMERICAN 

12.8 

17.0 

16.5 

19.6 

21.1 

VIRGINIA 

87.2 

83.0 

83.5 

80.4 

78.9 


OT8SOC9ZOZ 

1 ASIA 28 


( 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(FAI.AYSIA) 

198] 

1962 

1983 

J.984 1 

1985 

LENGTH SEGMENTATION % 

66 MM TO 72 MM 

3.0 

3.7 

2.8 

3.3 

3.1 

74 MM TO 80 MM 

4.3 

0.3 


— 

— 

82 MM to 88 MM 

IT) 

CO 

88.3 

88.8 

89.9 

88.8 

90 MM AND OVER 

7.6 

7.7 

8.4 

6.8 

8.1 


PACK. COUNT SEGMENTATION % 

DP TO 10 ClGTS/PACK 

6.8 

5.0 

5.3 

4.5 

4.6 

11 TO 15 CIGTS/PACK. 

46.7 

35.3 

29.7 

20.7 

16.2 

20 CIGTS/PACK 

46.5 

59.7 

65.0 

1 ! 

74.8 

79.2 

PACK TYPE SEGMENTATION % 

SOFT PACK 

. 16.0 

2.3 .6 

20.5 

22.8 

» 

26.6 

FLIP TOP BOX 

82.8 

77.6 

79.0 

76.8 

73.0 

SLIDE AND SHELL 

1.1 

0.7 

0.5 

0.4 

0.4 

OTHER (TIN) 

0.1 

0.1 

-- 

— 

*- 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*N0TAT10NS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

2 

2 

2 

2 

' 2 

B) RADIO 

2 

2 

2 

2 

2 

C) NEWSPAPERS 

3 

0 

3 

3 

3 

D) MAGAZINES 

3 

3 

3 

3 

3 

E) COUPONS 

1 

- 

- 

- 

- 

F) POINT OF SALE 

1 

1 

1 

1 . 

1 

G) BILLBOARDS 

3 

3 

3 

3 

3 

H) CINEMA 

, 3 

3 

3 

3 

• 3 

I) SAMPLING 

1 

1 

1 

3 

] 

TT8S0C9Z0Z 





ASIA 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(MALAYSIA) 

HEALTH WALKING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 


WARNING ON: 

A) PACKS 

YES 

YES 

YES 

YES 

YES 


B) CARTONS 

NO 

NO 

NO 

NO 

NC 


0) ADVERTISING 

YES 

YES 

YES 

YES 

YES 

SPECIFIC T&N 

NUMBERS ON: 

A) PACKS 

NO 

NO 

• NO 

NO 

NO 


B) CARTONS 

( NO 

NO 

NO 

NO 

NO 


C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 


TAR BAND PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

MO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 


2T8S0C9Z02 

i ' ASIA 30 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 




I'll]].] P NORRIS ] NT PRNAT 1 ONAL FAC] BC OK 


NAM OF MARKET: PAKISTAN 



1981 

1982 

1983 

1984 

1985 

TOTAL ClGARKTTK CONSUMPTION (MILLIONS) 

35760 

35524 

36292 

37985 

36677 

OF WHICH L0CA1 MANUFACTURE: 100% 

POPULATION TOTAL r (M] I.LIONS 1 ) 'r" ' ' j' 

‘ t ■ 84.25 

1 87.'76 

90.48 

93.29 

96.00 

PER CAPITA CONSUMPTION 

424 

404 

40) 

407 

382 

POPULATION OVFR 15 YR OF AGE (MILLIONS) 

46.74 

48.10 

49.49 

50.93 

52.41 

PER CAPITA OVER 15 YRS 

765 

739 

733 

746 

700 

COMPANY SHAKES 

1) PARISIAN TOBACCO CO. (B.A.T.) 

33.7 

35.3 

37.8 

40.2 

39.5 

2) LAKEON TOBACCO CO.(ROTHMANS) 

3 6.3 

17.3 

17.5 

18.1 

24.0 

3) PREMIER TOBACCO INDUSTRIES,LTD.(P.M.I) 

26.0 

23.8 

22.3 

20.9 

20.2 

4) KHYBER TOBACCO CO. 

9.6 

10.1 

30.5 

10.1 

6.4 

5) SOUVENIR TOBACCO CO. 

5.7 

6.4 

6.9 

6.6 

6 .4 

6 ) MOGUL TOBACCO CO. 

3.7 

3.5 

3.3 

3.4 

, 2.8 

7) TOBACCO INTERNATIONAL 

. 3.1 

2.6 

0.7 


- 

OTHERS 

1.9 

1.0 

1 .0 

0.7 

0.7 


CT8S0C9Z0Z 


ASIA 31 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(PAKISTAN) ]98] 1982 1983 1984 1985 

BRAND SPARES % 

TRADEMARK 


BRAND NAME OWNERSHIP MANUFACTURER 


1.) EMBASSY FT. 

BAT 

PTC 

4.1 

7.4 

10.5 

12.6 

12.3 

2) PANAMA 

LTC 

LTC 

- 

- 


- 

6.5 

3) K-2 FPL 

PTJ 

PT], 

- 

0.7 

0 .6 

0.5 

5.7 

4) K-2 RSF SP 20 

PT1 

PTJ 

2.9 

4.2 

5.5 

6 .6 

5.1 

5) MORVEN GOLD 

LTC 

LTC 

3.4 

4.4 

5.1 

5.7 . 

4.7 

6 ) GOLD LEAF HL 

BAT 

PTC 

3.9 

4.4 

4.6 

■ 4.5 

4.6 

7) K-2(P)10s 

PTI 

PTJ 

17.8 

13.8 

10.3 

6.9 

45 

8 ) ROYALS 

LTC 

LTC 


- 

0.2 

1.6 

4*4 

9) MARK-7 : 

LTC 

LTC ' 

9.0 

9.1 

8.7 

8.0 

4.3 

10) WILLS FT SS20s 

BAT 

PTC 

4.2 

4.1 

4.1 

4.2 

4.1 

11) CAPSTAN FT 

BAT 

PTC 

3.7 

3.5 

3.4 

3.7 

3.7 

12) EMBASSY(P)1 Os 

BAT 

PTC 

10.0 

9.2 

7.5 

6.0 

3.3 

13) MELBURN HL 2.0s 

STC 

STC 

1.0 

2.5 

3.5 

■ 3.8 

2.4 

14) PRINCETON 

LTC 

LTC 

2.6 

3.1 

2.7 

2.1 

2.1 

15) MEDAL SP 20s 

KTC 

KTC 

4.4 

4.8 

4.4 

3.7 

2.0 

16) SPORTS SP 2.0s 

KTC 

KTC 

3.0 

3.0 

3.0 

2.8 

1.6 

17) WINNER SP 20s 

PTJ 

PTJ 

2.6 

3.) 

3.2 

2.8 

1 .0 

OTHERS 



27.4 

22.7 

22.7 

24.5 

27.7 

MARKET SEGMENTATION 

% 







FILTER (NON-MENTHOL) 


36.0 

43.0 

51.1 

58.0 

69.8 

NON-FILTER 



64.0 

57.0 

48.9 

42.0 

30.2 

PRICE SEGMENTATION 








PREMIUM A 



4.0 

4.5 

4.7 

4.5 

4.7 

HIGH B 



3.9 

3.9 

3.5 

3.8 

3.8 

MEDIUM C 



11.5 

14.4 

18.5 

22.3 

17.6 

LOW P 



11.4 

12.5 • 

12.3 

13.5 

15.4 

ECONOMY E 



38.9 

35.3 

32.. 8 

28.5 

20.9 

OTHER F 



30.3 

29.4 

28.2 

27.4 

37.6 


TOBACCO TYPE SEGMENTATION % 






BLEND: VIRGINIA 

• 100 

100 

3 00 

100 

100 


*T8S0£9202 

* f ; 1 ASIA : 32 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(PAKISTAN) 

1981 

1982, 

1983 

1984 

1985 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 

71.7 

66.5 

61.2 

54.6 

39.9 

71 MM TO 79 MM 

13.6 

14.1 

14.0 

16,5 

26.5 

80 MM to 85 MM 

12.1 

16.2 

22.1 

26.9 

31.5 

95 MM TO 99 MM 

2.6 

3.2 

2.7 

2.0 

2.1 

PACK COUNT SEGMENTATION % 

UP TO 10 CIGTS/PACK 

48.9 

46.0 

42.1 

38.7 

42.5 

20 CIGTS/PACK 

51.1 

54.0 

57.9 

61.3 

57.5 

PACK TYPE SEGMENTATION % 

SOFT PACK 

41.8 

40.7 

40.6 

37.7 

35.3 

FLIP TOP BOX 

9.4 

13.2 

17.3 

23.6 

22.2 

SLIDE AND SHELL 

48.9 

46.0 

42.1 

38.7 

42.5 

PRINCESS PACK - 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 

0.1 




*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

3 

3 

3 

3 

3 

B) RADIO 

1 

1 

1 

1 

1 

C) NEWSPAPERS 

1 

1 

1 

1 

1 

D) MAGAZINES 

1 

1 

1 

1 

1 

E) COUPONS 

1 

1 

1 

1 

1 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) BILLBOARDS 

1 

1 

1 

1 

1 

H) CINEMA 

1 

1 

1 

1 

1 

I) SAMPLING 

ST8S0E9202 

1 

1 

1 

1 

1 

1 

» 

ASIA 33 

Source: https://wwwjndustrydocuments.ucsf.edu/docs/spclOOOO 





(PAKISTAN) 


1983 


1984 


1985 


1981 1982 


HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 


WARNING ON: A) PACKS 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 






A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

TAR BAND PRINTED ON; 






A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 


9T8S0C9Z0Z 

ASIA 34 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: PHILIPPINES 


TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

POPULATION TOTAL (MILLIONS) 

PER CAPITA CONSUMPTION 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

PER CAPITA OVER 15 YRS 

SMOKER INCIDENCE 

1 OF TOTAL POPULATION 
% OF FEMALE POPULATION 
% OF MALE POPULATION 

COMPANY SHARES 

1) FORTUNE TOBACCO 

2) LA SUERTE/PMI 

3) COLUMBIA 

4) OTHERS 


BRAND FAMILY SHARES % 



BRAND NAME 

TRADEMARK 

OWNERSHIP 

MANUFACTURER 

1) 

HOPE 

LOCAL 

FORTUNE 

2) 

MARLBORO 

PMI 

LA SUERTE 

3) 

CHAMPION 

LOCAL 

FORTUNE 

4) 

PM 

PMI 

LA SUERTE 

5) 

MORE 

LOCAL 

FORTUNE 

6) 

BOSS 

LOCAL 

FORTUNE 

7) 

MARK 

LOCAL 

FORTUNE 

8) 

PEAK 

LOCAL 

FORTUNE 

9) 

MONTREAL 

LOCAL 

FORTUNE 

10) 

SURE 

LOCAL 

FORTUNE 

ID 

WINSTON 

RJR 

FORTUNE 

12) 

CAMEL 

RJR 

FORTUNE 


&T8S0C920Z 


1981 

1982 

1983 

1984 

58,287 

60,189 

60,148 

56,714 

49.5 

50.8, 

' 52.1 

53.4 

1,178 

1,185 

1,154 

1.062 

29.5 

30.5 

31.5 

32.6 

1,976 

1,973 

1,909 

1,740 


21.5 

21.7 

N. A. 

N.A. 

6.4 

6.5 

N.A. 

N.A. 

36.6 

36.9 

N.A, 

N.A. 


63.8 

66.4 

64.3 

63.9 

19.6 

18.4 

22.5 

22.6 

• 4.8 

4.3 

3.6 

1.5 

11.8 

10.9 

9.6 

12.0 


25.8 

20.2 

17.6 

20.1 

14.2 

12.7 

14.3 

13.7 

17.1 

19.9 

18.5 

17.6 

5.3 

5.7 

8.2 

8.9 

2.5 

3.3 

3.4 

3.5 

9.2 

7.7 

6.9 

6.0 

0.5 

3.3 

5.1 

5.2 

3.8 

4.3 

4.6 

4.4 

0.3 

0.8 

1.6 

2.0 

0.2 

0.2 

0.3 

0.3 

1.1 

1.9 

1.7 

2.5 

0.6 

1.8 

1.7 

1.2 


1985 

57,094 

54.8 

1,042 

33.6 

1,699 


19.1 

6.2 

32.3 


58.1 

26.7 
1.4 

13.8 


15.4 

14.6 

13.8 

12.1 

6.7 

5.3 
5.1 

4.3 
1.6 
1.5 
1.5 
0.8 


ASIA 35 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(PHILIPPINES) 

1981 

1982 

1983 

1984 

1985 

MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 

17.3 

20.0 

21.8 

21.9 

21.2 

FILTER MENTHOL 

70.8 

69.7 

68.7 

66.2 

63.8 

NON-FILTER 

0.3 

0.2 

0.2 

0.1 

0.1 

NATIVE 

11.6 

10.1 

9.3 

11.8 

14.9 

PRICE SEGMENTATION 

PREMIUM 

4.0 

4.9 

7.6 

8.5 

11.8 

HIGH 

38.9 

33.4 

30.9 

32.8 

27.6 

MEDIUM 

14.8 

22.1 

25.6 

23.9 

27.9 

LOW 

42.3 

39.6 

35.9 

34.8 

32.7 

TAR & NICOTINE SEGMENTATION % 

HIGH/FULL FLAVOR 

100 

100 

100 

100 

100 

LOW TAR 14 me 







TOBACCO TYPE SEGMENTATION % 

BLOND: AMERICAN 

88.4 

89.9 

90.7 

88.2 

85.1 

OTHER 

11.6 

10.1 

9.3 

11.8 

14.9 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 

3.7 

1.8 

1.7 

1.3 

0.9 

80 MM TO 85 MM 

32.1 

36.7 

39.2 

38.1 

• 34.8 

100MM TO 120MM 

52.6 

51.4 

49.8 

48.8 

49.4 

NATIVE 

11.6 

10.1 

9.3 

11.8 

14.9 

PACK COUNT SEGMENTATION % 

20 CIGTS/PACK 

88.4 

89.9 

90.7 

88.2 

85.1 

NATIVE 10/20/30*s SPLIT N/A 

11.6 

10.1 

9.3 

11.8 

14.9 


8T8S0C920Z 


ASIA 36 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(PHILIPPINES) 

1981 

1982 

1983 

1984 

1985 

PACK TYPE SEGMENTATION % 

SOFT PACK 

96.6 

98.4 

98.5 

98.8 

99.2 

' FLIP TOP BOX 

3.4 

1.6 

1.5 

1.2 

0.8 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 

*NOTATIONS: 1) YES 






2) BANNED 

3) RESTRICTED 

A) TELEVISION 

YES 

YES 

YES 

YES 

YES 

B) RADIO 

YES 

• YES 

YES 

YES 

YES 

C) NEWSPAPERS 

YES 

YES 

YES 

YES 

YES 

D) MAGAZINES 

YES 

YES 

YES 

YES 

YES 

E) COUPONS 

YES 

YES 

YES 

YES 

YES 

F) POINT OF SALE 

YES 

YES 

YES 

YES 

YES 

G) BILLBOARDS 

YES 

YES 

YES 

YES, 

YES 

H) CINEMA 

YES 

YES 

YES 

YES 

YES 

I) SAMPLING 

YES 

YES 

YES 

YES 

YES 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

NO 

NO 

NO 

NO 

.NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

TAR BAND PRINTED ON: 

A) PACKS 

. NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGARS (MILLIONS) 

7.6 

N. A. 

N.A. 

N.A. 

N.A. 

PIPE TOBACCO (THOUSAND KILOS) PLUS 

ROLL YOUR OWN (THOUSAND KILOS) PLUS 

972.7 

N. A. 

N.A. 

N.A. 

N.A. 


CHEWING TOBACCO (THOUSAND KILOS) 


6T8S0E9Z0Z • ( ASIA 3:7 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



PHILIP MORRIS IN'J F-FNA'l TONAL PACT ROOK 


LAMP- OP MARKET: SINGAPORE 




1981 

1982 

1983 

3 984 

3 985 

TOTAL CIGARETTE CONSUMPTION (PILLIONS) 

• 3.9 

4.1 

4.3 

4.2 

4.0 

PER CAPITA CONSUMPTION 


1,598 

1,659 

3 ,662 

3,62.8 

1,574 

ini ,ter sharp: , , 


88.5% 

89.2% h 

90.8% 

93.2% 

91.02: 

COMPANY SHARES 

1) ROTHMANS OF PALI, MALL 


43.8 

43.4 

42.1 

. 39.8 

38.4 

2) SINGAPORE TOBACCO CO. (B.A.T. 

) 

27.4 

24.9 

23. J 

23.8 

22.6 

3) THONG HUAT (RJR) 


11.2 

12.1 

14.6 

18.8 

20.7 

4) PHILIP MORRIS 


16.2 

18.3 

38.7 

38.3 

17.3 

OTHERS 

BRAND FAMILY SHARES % 

TRADFMARK 

BRAND NAME OWNERSHIP 

MANUFACTURER 

1.4 

1.3 

3 .5 

1.3 

1.0 

1)DUNH1LL 

ROTH 

28.2 

28.2 

27.7 

25.7 

23.7 

2)MARLBORO 

P. MORRIS 

16.1 

18.2 

38.6 

18.3 

37.3 

3)SALEM 

RJR 

2.4 

4.0 

7.1 

13 .0 

12.7 

4)CONSULATE 

ROTH 

7.7 

8.1 

8.2 

7.5 

7.2 

5)CAMEL 

RJR 

6.8 

6.3 

5.8 

6.0 

6,4 

6)STATE EXPRESS 555 

STC 

6.6 

5.6 

4.7 

4.8 

4.7 

7)BENSON & HEDGES 

STC 

8.3 

7.5 

7.1 

5.9 

4.5 

8)P. STUYVESANT 

ROTH 

4.0 

3.7 

3.0 

3.9 

4.5 

9)KENT 

STC 

3.3 

3.8 

3.9 

3.9 

3.5 

10)LUCKY STRIKE 

STC 

3.2 

2.7 

2.3 

2.2 

2.9 

11)ROTHMANS 

ROTH 

3.3 

3.1 

3.0 

2.9 

2.7 

OTHERS 

)28S0C9Z02 


10.5 

8.8 

8.6 

8.1 

10.3 

ASIA 38 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 


(SINGAPORE) 

1981 

1982 

1983 

1984 

1985 

MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 

77.5 

76.7 

74.3 

. 71.5 

67.7 

FILTER MENTHOL 

10.5 

12.4 

16.0 

19.2 

23.3 

NON-FILTER 

12.0 

10.9 

9.7 

9.3 

9.0 

PRICE SEGMENTATION % 

PREMIUM 

34.6 

37.7 

38.6 

35.1 

44.4 

HIGH 

39.8 

38.7 

38.6 

28.9 

30.1 

MEDIUM 

24.6 

22.9 

18.6 

15.9 

11.1 

LOW 

1.0 

0.7 

4.2 

20. 1 

14.4 


i 


* 

Prem 

1.90+ 


2.00+ 

2.20+ 

2.50+ 

2.50+ 


High 

1.89- 

1.70 

1.99-1.80 

2.19-2.00 

2.49-2.30 

2.49-2.30 


Med 

1.69- 

1.50 

1.79-1.60 

1.99-1.80 

2.29-2.10 

2.29-2.10 


Low 

Below 

1.40 

Below 1.50 

Below 1.70 

Below 2.00 

Below 2.00 

TOBACCO TYPE SEGMENTATION % 








BLEND: AMERICAN 



34.7 

37.9 

40.5 

44.1 

47.7 

VIRGINIA 



65.3 

• 62.1 

59.5 

55.9 

52.3 

LENGTH SEGMENTATION % 








REGULAR 



11.4 

10.6 

8.9 

8.5 

8.7 

LONG SIZE 



16.6 

16.1 

16.9 

16.0 ] 

15.1 

KING SIZE 



68.3 

69.8 

70.6 

72.2 

72.7 • 

100MM+ 



3.7 

3.5 

3.6 

3.3 

3.4 

PACK COUNT SEGMENTATION % 








7* S 



3.3 

3.1 

3.0 

3.3 

3.3 

10'S 



13.2 

13.3 

12.6 

12.7 

12.9 

12'S 



17.4 

15.3 

14.1 

11.7 

9.6 

14' S 



21.3 

17.8 

15.3 

14.4 

14.2 

20* S 



44.4 

50.2 

54.8 

57.6 

59.9 

OTHERS 



0.4 

0.3 

0.2 

0.3 

0.1 


TZ8S0C9Z0Z 


ASIA 39 

* 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(SINGAPORE) 



1981 

1982. 

1983 

1984 

1985 

PACK TYPE SEGMENTATION % 

SOFT PACK 

28.0 

32.8 

33.9 

38.7 

42.2 

FLIP TOP BOX 

63.7 

59.5 

60.1 

55.8 

53.6 

SLIDE AND SHELL 

7.4 

6.9 

5.5 

5.3 

4.0 

PRINCESS PACK 

0.7 

0.6 

0.3 

0.1 

0 . ] 

OTHER (TIN) 

0.2 

0.2 

0.2 

0.1 

0.1 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 
^NOTATIONS: 1) YES 

2) i BANNED ' 

3) RESTRICTED 

A) TELEVISION 

B) RADIO 

C) NEWSPAPERS 

D) MAGAZINES 

E) POINT OF SALE 

F) BILLBOARDS 

G) CINEMA 

H) SAMPLING 


2 

2 

2 

2 

3 

2 

2 

2 


2 

2 

2 

2 

3 

2 

2 

2 


2 

2 

2 

2 

3 

2 

2 

2 


2 

2 

2 

2 

3 

2 

2 

2 


2 

2 

2 

2 

3 

2 

2 

2 


ZZ8£0e9Z0Z 


• ASIA AO 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(SINGAPORE) 


1983 


1984 


1985 


1981 1982 


HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 


WARNING ON: A) PACKS 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 


TAR BAND PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

■ NO 

NO 

NO 


EZ8S0C9Z0Z 


ASIA 41 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


HANK OF MARKET: TAIWAN 



1981 

1982 

1983 

1984 

1985 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

26.3 

29.5 

30.9 

31.5 

31.3 

OF WHICH LOCAL MANUFACTURE: 

26.0 

29.3 

30.5 

31.0 

30.8 

IMPORTED FROM US/UK 

0.3 

0.2 

0.4 

0.5 

0.5 

POPULATION TOTAL (MILLIONS). , 

18. ] 

18.5 

18.7 

19.0 

19.2 

PER 'CAPITA CONSUMPTION (STICKS) 

: : 1453 

1595 

1652 

1658 

ll630 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 

31.93 

31.75 

27.4 

27.4 

27.5 

% OF FEMALE POPULATION 

N/A 

N/A 

N/A 

N/A 

N/A 

% OF MALE POPULATION 

M/A 

N/A 

N/A 

N/A 

N/A 

COMPANY SHARES % 

1) TAIWAN TOBACCO & WINE MONOPOLY 

98.9 

99.3 

98.7 

98.4 

98.3 

2) ALL IMPORTED CIGARETTES COMPANIES 

1 .1 

0.7 

1 .3 

1 .6 

1.7 

COMPANY SHARES OF IMPORTED SEGMENT % 

]) R & W/BAT 

49.5 

50.1 

58.8 

50.8 

47.4 

2) TEJ 

,22.6 

16.5 

14.5 

14.1 

16.4 

3) PHILIP MORRIS 

5.8 

12.1 

14.5 

14.2 

13.6 

4) RJR 

9.2 

13.4 

10.2 

8.5 

11.2 

5) JTS 

— 

— 


10.8 

11.1 

OTHERS 

12.9 

7.9 

2.0 

1.6 

0.3 


t>Z8S0E9Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(TAIWAN) 



1981 

1982 

1983 

1984 

1985 

BRAND FAMILY SPARES 

OF IMPORTED 

SEGMENT % 







TRADEMARK 







BRAND NAME 

OWNERSHIP 

MANUFACTURER 






1) STATE EXPRESS 

1'AT 

BAT 

28.1 

26.7 

32.8 

28.5 

2 7.4 

2) KENT 

B&W 

B&W 

19.4 

20.4 

24.8 

21 .6 

16.8 

3) DtINPILL 

TEI 

TEI 

16.6 

)] .5 

]] .8 

11.2 

9.6 

4) MARLBORO 

PM 

PM 

4.5 

4.6 

7.3 

7.9 

8.1 

5) WINSTON 

KJR 

RJR 

7.0 

9.5 

8.7 

7.6 

4.9 

6) ROTHMANS 

TF.1 

TEI 1 

6.0 

5.0 

2.7 

2.0 

4.9 

7) LARK 

PM 1 

PM 

1.3 

' 7.5 

5.0 

5.1 

4.8 

8) SALEM 

RJP 

RJR 

2.2 

3.9 

1.5 

0.9 

3,6 

9) CARTIER 

TEI 

TEI 

- 

- 

- 

0.9 

1.2 

10) PMI 

PM 

PM 

- 

- 

2.2 

1 .2 

0.6 

]]) PALI. MALL 

BAT 

BAT 

2.0 

3.0 

] .2 

0.7 

0.6 

OTHERS/ 

JTS 

JTS 

12.9 

7.9 

2.0 

12.4 

17.5 


JAPANESE 


MARKET SEGMENTATION % 


FILTER (NON-MENTHOL) 

99.4 

99 * 4 

99.4 

99.4 

99.4 

FILTER MENTHOL 

0.1 

0*1 

. 0.1 

0.1 

0.1 

NON-FILTER 

0.5 

0.5 

0.5 

0.5 

0.5 

PRICE SEGMENTATION % 

PREMIUM 

1.1 

0.7 

1.3 

1.6 

1.7 

LOW 

98.9 

99.3 

98.7 

98.4 

98.3 

TAR & NICOTINE SEGMENTATION % 

HIGH/FULL FLAVOR 

LOW FLAVOR 

100.0% 

100.0% 

100.0% 

100.0% 

99.8% 

0.2% 


SZ8S0C9Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 




(TAIWAN) 

1981 

1982 

1983 

1984 

1985 

TOBACCO TYPE SEGMENTATION % 

VIRGINIA 

99.5 

99.6 

99.4 

99.1 

99.1 

BLENDED 

0.5 

0.4 

0.6 

0.9 

0.9 

LENGTH SEGMENTATION % 

70 MM AND SHOKTKK 

N/A 

N/A 

0.7 

0.7 

0.7 

71 MM; TO 79 MM 

N/A 

N/A 

- 

- 

- 

80 MM TO 85 MM 

N/A 

N/A 

99.0 

99.1 

98.7 

100 MM 

N/A 

N/A 

0.3 

0.2 

0.6 

PACK COUNT SEGMENTATION % 

UP 10 10 Cl GTS/PACK 

N/A 

N/A 

! 1- : 

* 1 


20 Cl GTS/PACK 

N/A 

N/A 

100.0 

100.0 

100.0 

PACK TYPE SEGMENTATION % 

SOFT PACK 

N/A 

N/A 

97.0 

97.0 

97.0 

FLIP TOP BOX 

N/A 

N/A 

3.0 

3.0 

3.0 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
^NOTATIONS: I) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

2 

2 

il 

2 

2 

2 

B) RADIO 

2 

2 

2 

2 

2 

C) NEWSPAPERS 

' 2 

2 

2 

2 

2. 

D) MAGAZINES 

2 

2 

2 

2 

2 

E) COUPONS 

2 

2 

4 

2 

2 

F) POINT OF SALE 

2 

2 

2 

2 

2 

G) BILLBOARDS 

2 

2 

• 2 

2 

2 

H) CINEMA 

2 

2 

7. 

2 

2 

I) SAMPLING 

3 

3 

3 

3 

3 


9Z8S0E9Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(TAIWAN) 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

1981 

1982 

1983 

1984 

1983 

WARNING ON: A) PACKS 

N/A 

N/A 

YES 

YES 

YES 

B) CARTONS 

1 ‘ N/A 

N/A 

YES 

YES 

YES 

C) ADVERTISING 

n/a 

N/A 

no 

NO 

NO 


SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

i 1 N0 

NO 

■ sq 


NO 

C) ADVERTISING 

NO 

NO 

no: 

Nd 

Ro 


TAR BAND PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

MO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 


AZ8S0E9Z0Z 


ASIA 4 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



FFI1.IP MORRIS INTERNATIONAL PACT KOOK 


NAME OF MARKET: THAILAN D 



1901 

IS 82 

1983 

1984 

1985 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

32.8 

27.8 

28.4 

29.6 

29.2 

OF WHICH LOCAL. MANUFACTURE: 

100% 

100% 

100% 

100% 

100% 

IMPORTED: 

NIL 

NIL 

NIL 

NIL 

NIL 

POPULATION TOTAL (MILLIONS) 

48.6 

49.8 

49.: 7 

5Q.7 

51.7 

PER CAPITA CONSUMPTION 

675 

558 

571 

584 

565 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

27.7 

28.4 

30.9 

31.8 

32.8 

PER. CAPITA OVER 15 YRS 

d 1 ' . ! ' I ■ • • ; ' 

1,184 

979 

919 

931 

890 

SMOKER INCIDENCE 

% OF TOTAL, POPULATION 

21.7 

20.2 

NA 

NA 

NA 

% OF FEMALE POPULATION 

4.1 

4.0 

NA 

NA 

NA 

% OF MALE POPULATION 

36. C 

35.0 

■ NA 

NA 

NA 

COMPANY SHARES 

1) THAILAND TOBACCO MONOPOLY 

100% 

100% 

100% 

100% 

100% 


BRAND FAMILY SHARES % 


BRAND NAME 
1)KHRONG IMP 

TRADEMARK 

OWNERSHIP MANUFACTURER 

THAILAND TOBACCO MONOPOLY 

27.0 

30.5 

37.0 

41.1 

44.0 

2)SAMIT 14 

THAILAND 

TOBACCO 

MONOPOLY 

26.5 

22.3 

17.4 

16.7 

16'. 4 

3)GOLD CITY 85 

THAILAND 

TOBACCO 

MONOPOI.Y 

22.3 

21.7 

17.6 

18.0 

17.0 

4)ruang Thip 

THAILAND 

TOBACCO 

MONOPOLY 

10.8 

11.3 

— 

0.4 

2.0 

5)KLED THONG 

THAILAND 

TOBACCO 

MONOPOLY 

6.0 

6.0 

6.4 

5.0 

4.3 

6) TIM 11 FILTER 

THAILAND 

TOBACCO 

MONOPOLY 

2.6 

2.8 

— 

— 


7)FALLING RAIN 

THAILAND 

TOBACCO 

MONOPOI.Y 

2.5 

2.7 

2.8 

2.9 

3.2 

FILTER M 

8)THE MOON 

THAI I AND 

TOBACCO 

MONOPOLY 

2.3 

2.7 

3.0 

2.5 

2.3 

9)KWAF.THONG 

THAILAND 

TOBACCO 

MONOPOLY 

- 

- 

2.2 

1.6 

0.9 

10)KRUNGTH0NG 

THAILAND 

TOBACCO 

MONOPOLY 

- 


2.6 

2.1 

1.9 

11)SAMIT 

THAILAND 

TOBACCO 

MONOPOLY 

- 

— 

6.9 

4.5 

2.6 

12)ROYAL STD III 

THAILAND 

TOBACCO 

MONOPOLY 

- 

- 

4.0 

4.1 

4.3 

13)ROYAL STD DELUXE 

THAILAND 

TOBACCO 

MONOPOLY 

- 

— 

0.1 

0.5 

0.6 

14)KLEDTU0NG 27 

THAI I AND 

TOBACCO 

MONOPOLY 

- 

- 

- 

0.6 

0.5 


8Z8S0E9Z0Z 

ASIA 46 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



MARKK'J SEGMENTATION % 

1981 

1982 

3 983 

1984 

3 985 

FILTER (NCN-MKNTHOI.) 

66.9- 

68.7 

76.3 

80.9 

82.8 

FILTER MENTHOL 

2.5 

2.7 

2.7 

2.9 

3.2 

PLAIN 

PRICK SEGMENTATION 

FREEIUM 

30.6 

28.6 

23.2 

16.2 

34.0 

HIGH (Over 10) 

80.7 

79.8 

83 .4 

87.6 

90.0 

MEDIUM (6-10) 

13.8 

14.2 

33,4 

0.6 

0.5 

LOW (4-6) 

5.5 

6.0 

5.2 

11.8 

9.5 


TAR & NICOTINE SEGMENTATION % 

HIGH/FDLI. FLAVOR 

3 00% 

3 00% 

100% 

100% 

! | 

100% 

TOBACCO TYPE SEGMENTATION % 

BLOND: AMERICAN 

l 

55.7 

57.2 

59.9 

64.1 

66.0 

VIRGINIA 

37.5 

36.7 

37.8 

33.8 

31.7 

THAI BLENDED 

6.8 

6.1 

2.3 

2.3 

2.3 


6Z8S0C9Z0Z 

ASIA 47 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(THAILAND) 

1981 

1982 

1983 

1984 

1985 

LENGTH SEGMENTATION % 

80 MM to 85 KM 

100% 

100% 

100% 

100% 

100% 

PACK COUNT SEGMENTATION % 

20 ClGTS/PACK 

100% 

100% 

100% 

100% 

100% 

PACK TYPE SEGMENTATION % 

SOFT.PACK 

100% 

100% 

99.9% 

99.5% 

99.4% 

HARD PACK 

- 

- 

0.1% 

0.5% 

0.6% 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
^NOTATIONS: I) YES 1 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

2 

2 

2 

2 

2 

B) RADIO 

2 

2 

2 

2 

2 

C) NEWSPAPERS 

3 

3 

3 

3 

3 

D) MAGAZINES 

3 

3 

3 

3 

3 

E) COUPONS 

3 

3 

3 

3 

3 

F) POINT OF SALE 

3 

3 

3 

• 3 

3 

G) BILLBOARDS 

3 

3 

3 

3 

3 

H) CINEMA 

3 

3 

3 

3 

3 

I) SAMPLING 

2 

2 

2 

2 

2 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

PIPE TOBACCO (THOUSAND KILOS) 

2.02 

2.04 

NA 

NA 

NA 




0E8S0C9Z0Z 


ASIA 48 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



TEBS0C9Z0Z 




LATIN AMERICA 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 








V. LATIN AMERICA 

ARGENTINA 

BOLIVIA 

BRAZIL 

CHILE 

COLOMBIA 

COSTA RICA 

DOMINICAN REPUBLIC 

ECUADOR 

EL SALVADOR 

GUATEMALA 

MEXICO 

PANAMA 

PUERTO RICO 

URUGUAY 

VENEZUELA 


ZE8S0G9Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: ARGENTINA 



1981 

1982 

1983 

1984 

1985 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

35.7 

32.8 

35.0 

39.4 

39*5 

OF WHICH LOCAL MANUFACTURE: 

35.3 

32.8 

35.0 

39.4 

39.5 

IMPORTED FROM 1) PHILIP MORRIS 

0.3 

— 

— 

__ 


2) B.A.T. 

0.1 

— 

— 

— 

— 

POPULATION TOTAL (MILLIONS) 

• 28.4 

28.9 

29.6 

30.1 

30.5 

PER CAPITA CONSUMPTION 

1,257 

1,135 

1,182 

1,309 

1,295 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

19.8 

20.1 

20.6 

20.9 

21.2 

PER CAPITA OVER 15 YRS 

1,803 

1,632 

1,699 

1,885 

1,863 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 

38 

37 

34 

36 

N/A 

% OF FEMALE POPULATION 

48 

49 

47 

47 

N/A 

% OF MALE POPULATION 

29 

27 

23 

25 

N/A 

COMPANY SHARES % 

1) NOBLEZA-PICCARDO (BAT) 

56.8 

57.7 

58.3 

57.3 

56.6 

2) MASSALIN PARTICULARES (PM) (REEMTSMA) 

43.2 

42.3 

41.7 

42.7 

43.4 


EE8S0C9Z0Z 

LATIN AMERICA 1 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(ARGENTINA) 



1981 

1982 

1983 

1984 

1985 

BRAND FAMILY SHARES 

; % 







TRADEMARK 







BRAND NAME OWNERSHIP MANUFACTURER 






1) JOCKEY CLUB 

BAT 

NOB-PICC 

34.8 

34.1 

32.2 

29.7 

29.7 

2) 43/70 

BAT 

NOB-PICC 

11.5 

11.6 

12.9 

12.9 

12.1 

3) CHESTERFIELD 

PMI 

MASS-PART 

4.2 

9.1 

8.4 

9.1 

8.5 

4) MARLBORO 

PMI 

MASS-PART 

6.7 

4.1 

3.7 

5.0 

7.1 

5) L & M 

PMI 

MASS-PART 

6.2 

5.5 

4.8 

5.9 

6.1 

6) LE MANS 

MTIMPARC* 

NOB-PICC 

1.7 

1.6 

4.7 

5.3 

5.5 

7) COLORADO 

PMI 

MASS-PART 

7.1 

7.4 

5.9 

5.0 

4.3 

8) IMPARCIALES 

MTIMPAR• 

MASS-PART 

3.5 

3.7 

3.6 

3.7 

3.i6 

9) CONWAY 

BAT 

NOB-PICC 

— 

— 

1.8 

3.5 

3.4 

10) COLT 

BAT 

NOB-NICC 

3.0 

2.8 

2.9 

3.4 

3.4 

11) PARTICULARES 

MTP ART* 

MASS-PART 

4.6 

4.3 

3.9 

3.5 

3.2 

12) PARISIENNES 

SEITA 

NOB-PICC 

2.4 

2.8 

2.9 

3.2 

2.9 

13) PARLIAMENT 

PMI 

MASS-PART 

3.2 

2.4 

2.0 

2.2 

2.5 

14) CAMEL 

R. J*R 

NOB-PICC 

0.7 

2.0 

1.6 

1.7 

1.7 

15) PALL MALL 

BAT 

NOB-PICC 

1.2 

1.1 

0.9 

0.9 

1.4 

OTHERS 



9.2 

7.5 

7.8 

5.0 

4.6 

MARKET SEGMENTATION 

f % 







FILTER (NON-MENTHOL) 


99.7 

99.9 

99.7 

99.8 

100.0 

FILTER MENTHOL 



0.1 

0.1 

0.1 

0.1 

— 

NON-FILTER 



0.2 


0.2 

0.1 

— 

PRICE SEGMENTATION 

% 







PREMIUM U$S 0. 

89 plus 


0.9 

0.7 

0.6 

0.7. 

0.9 

HIGH U$S 0. 

85 to 0.88 


1.9 

1.5 

1.1 

1.0 

0.8 

MEDIUM U$S 0. 

66 to 0.84 


13.8 

11.5 

9.9 

11.7 

15.0 

LOW U$S 0. 

55 to 0.65 


63.2 

67.4 

64.0 

61.0 

59.2 

ECONOMY U$S - 

0.54 


20.2 

18.9 

24.4 

25.6 

24.1 

TAR & NICOTINE SEGMENTATION % 







LOW " 

tt 


2.1 

1.7 

1.4 

1.1 

1.0 

MEDIUM " 

II 


8.4 

9.1 

9.0 

11.3 

13.2 

HIGH/FULL FLAVOR 

M 


89.5 

89.2 

89.6 

87.6 

85.8 


♦C8S0C9Z0Z 

LATIN AMERICA 2 


Source: https://www.industrydocuments.ucsf.edu/docs/spclOOOO 



(ARGENTINA) 

1981 

1982 

1983 

1984 

1985 

TOBACCO TYPE SEGMENTATION % 

BLOND: 

75.2 

75.4 

75.1 

75.5 

77.2 

MIXED 

19.4 

19.6 

20.6 

20.7 

19.4 

BLACK 

5.4 

5.0 

4.3 

3.8 

3.4 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 

0.2 

0.7 

1.2 

0.6 

0.4 

80 MM TO 85 MM 

76.1 

75.9 

77.6 

79.2 

79.5 

100 MM 

23.2 

24.0 

20.8 

19.8 

19.7 

OVER 100 MM 

0.5 

0.4 

0.4 

0.4 

0.4 

PACK COUNT SEGMENTATION % 

UP TO 10 CIGTS/PACK 

0.9 

5.2 

9.1 

7.0 

4.8 

20 CIGTS/PACK 

99.1 

94.8 

90.9 

93.0 

95.2 

PACK TYPE SEGMENTATION % 

SOFT PACK 

97.6 

97.9 

97.4 

97.2 

96.4 

FLIP TOP BOX 

2.4 

2.1 

2.6 

2.8 

3.6 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 


*NOTATIONS: 1) YES 






2) BANNED 






3) RESTRICTED 






A) TELEVISION 

1 

1 

1 

i 

1 

B) RADIO 

1 

1 

1 

i 

1 

C) NEWSPAPERS 

1 

1 

1 

i 

1 

D) MAGAZINES 

1 

1 

1 

i 

1 

E) COUPONS 

2 

2 

2 

2 

2 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) BILLBOARDS 

1 

1 

1 

1 

1 

H) CINEMA 

1 

1 

I 

1 

1 

I) SAMPLING 

1 

1 

1 

1 

1 
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(ARGENTINA) 


1982 


1983 


1984 


1985 


1981 


HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 


WARNING ON: A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 






A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

; NO 

NO 

TAR BANDS PRINTED ON 






A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 






ROLL YOUR OWN (THOUSAND KILOS) 

2*206 

4.001 

2.850 

2.273 

N/A 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: BRAZIL 



1981 

1982 

1983 

1984 

1985 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

OF WHICH LOCAL MANUFACTURE: 

134.4 

131.7 

127.5 

125.8 

146.0 

POPULATION TOTAL (MILLIONS) 

122.1 

125.3 r 

129.7 

132.6 

135.6 

PER CAPITA CONSUMPTION 

. 1.101 

1051 

983 

948 

1077 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

76.2 

78.3 

81.5 

83.8 

86.2 

PER CAPITA OVER 15 YRS 

1764 

1681 

1434 

1501 

1694 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 

23.3 

22.9 

23.1 

21.9 

22.8 

% OF FEMALE POPULATION 

17.4 

18.2 

17.6 

17.7 

18.6 

% OF MALE POPULATION 

29.7 

|28.1 

29.0 

26.4 

27.3 

COMPANY SHARES 

1) P.M. 

8.3 

8.2 

9.2 

9.0 

8.6 

2) B.A.T. 

80.4 

80.8 

79.8 

80.3 

81.1 

3) R.J.R. 

9.3 

8.9 

9.5 

7.5 

7.5 

OTHERS 

2.0 

2.1 

1.5 

3.2 

2.8 


£C8S0C9Z0Z 
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(BRAZIL) 

BRAND FAMILY SHARES % 

TRADEMARK 

BRAND NAME OWNERSHIP MANUFACTURER 


1981 


1982 1983 


1984 1985 


1) HOLLYWOOD 

C.C.S.C. 

B.A.T. 

28.5 

28.8 

25.7 

22.8 

24.0 

2) BELMONT 


B.A.T. 

— 

— 

8.0 

18.4 

21.0 

3) PLAZA 

C.C.S.C. 

B.A.T. 

0.4 

6.3 

8.1 

11.0 

11.6 

4) MUSTANG 

R. J. R« 

R.J.R. 

14.1 

12.7 

8.7 

5.7 

5.0 

5) MINISTER 

C.C.S.C. 

B.A.T. 

10.2 

8.7 

6.9 

5.5 

4.8 

6) CONTINENTAL 

C.C.S.C. 

B.A.T. 

16.1 

13.1 

8.9 

5.0 

4.3 

7) CARLTON 

B.A.T. 

B.A.T. 

0.8 

1.1 

5.2 

5.0 

3.2 

8) ARIZONA 

C.C.S.C. 

B.A.T. 

4.0 

3.4 

3.2 

2.9 

3.0 

9) FREE 

C.C.S.C. 

B.A.T. 

— 

1.5 

4.8 

2.3 

2.5 

10) M. FINA 


P.M. 

0.4 

1.2 

1.3 

2.0 

2.1 

11) ELMO 

C.C.S.C. 

R.A.T. 

2.3 

2.3 

2.4 

2.0 

1.9 

12) GALAXY 

P.M.I. 

P.M. 

3.2 

2.4 

1.9 

1.8 

1.7 

13) CASSINO 

C.C.S.C. 

B.A.T. 

— 

0.3 

1.3 

1.8 

1.4 

14) MONTEREY 

P.M.B. 

P.M. 

— 

— 

0.7 

1.5 

1.3 

15) RINGO 

R.J.R. 

R • J. R. 

— 

— 

— 

1.2 

1.3 

OTHERS 



20.0 

18.2 

12.9 

11.1 

10.9 

MARKET SEGMENTATION % 







FILTER (NON-MENTHOL) 


96.5 

95.7 

96.0 

95.5 

96.2 

FILTER MENTHOL 


0.2 

0.1 

0.1 

0 . 1 

0.2 

NON-FILTER 



3.3 

4.2 

3.9 

4.4 

3.6 

PRICE SEGMENTATION % 







PREMIUM 

(0.46 to 0.57) 


8.5 

6.7 

6.1 

5.2 

5.3 

HIGH 

(0.34 to 0.44) 


60.5 

59.5 

49.6 

42.5 

42.5 

MEDIUM 

(0.03 to 0.33) 


27.1 

27.6 

25.2 

20.7 

17.3 

LOW 

(0.19 to 0.27) 


4.0 

6.2 

19.1 

31.6 

34.9 


US$ 1.00 - Cr$ 396,03 
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(BRAZIL) 

1981 

1982 

1983 

1984 

1985 

TAR & NICOTINE SEGMENTATION % 

ULTRA LOW ( 0 - 6 mg.) 

0.1 

0.3 

0.2 

0.1 

0.1 

LOW ( 6 - 10 mg.) 

4.3 

4.9 

3.5 

3.9 

4.6 

MEDIUM (10 - 15 mg.) 

8.4 

7.8 

7.8 

10.5 

9.9 

NIGH/FULL FLAVOR (15 mg and over) 

87.2' 

87.0 

88.5 

85.6 

85,4 

TOBACCO TYPE SEGMENTATION % 

BLOND 

LENGTH SEGMENTATION % 

100.0 

100.0 

100.00 

100.0 

100.0 

70 MM AND SHORTER 

1.9 

1.6 

1.2 

0.8 

1.0 

80 mm to 85 MM 

91.0 

90.8 

92.5 

93.3 

93.0 

100 MM 

6.5 

7.0 

6,3 

5.9 

6.0 

OVER 100 MM 

-- 

— 

- 



PACK COUNT SEGMENTATION % 

20 CIGTS/PACK 

PACK TYPE SEGMENTATION % 

100.0 

100.0 

100.0 

100.0 

100.0 

SOFT PACK 

92.9 

94.4 

94.4 

94.9 ■ 

94.1 

FLIP TOP BOX 

7.0 

5.5 

5.6 

5.1 

5.9 

PRINCESS PACK 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 

0.1 

0.1 




^'NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

3 

3 

3 

3 

3 

B) RADIO 

1 

1 

1 

1 

1 

C) NEWSPAPERS 

1 

1 

1 

1 

1 

D) MAGAZINES 

1 

1 

1 

1 

1 

E); COUPONS 

2 

2 

2 

2 

2 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) B1 LI.BOARDS 

1 

1 

1 

1 

1 

H) CINEMA 

3 

3 

3 

3 

3 

I) SAMPLING 

1 

1 , 

1 

1 

1 
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(BRAZIL) 

1981 

1982 

1983 

1984 

1985 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

\ 

TAR BANDS PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGARS (MILLIONS) 

N.A. 

94.2 

227.8 

90.3 

173.4 

PIPE TOBACCO (THOUSAND KILOS) 

N.A. 

332.4 

188.0 

187.4 

173.9 

ROLL YOUR OWN (THOUSAND KILOS) 

N.A. 

15.870.1 

34,500.0 

29,000.0 

31,200.0 
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